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Introduction 

Charitable organizations rely on various mediums and marketing strategies to 

communicate their values to public audiences. GreenUP is a nonprofit agency in downtown 

Peterborough that offers a variety of services focused on environmental sustainability. The 

organization communicates information on topical environmental issues relating to our local 

community, as informed by the global community at large. This paper will elaborate on my 

responsibilities from May to August 2016 while interning with the organization. Throughout these 

four months, I was an editor and writer for the weekly GreenUP column article that appears in two 

local newspapers, The Peterborough Examiner and Kawartha Now.  

My two primary roles came with unique considerations. As editor, I had to negotiate how 

to edit another person’s column article according to newspaper style, while trying to maintain their 

individual voice. As a writer, I had to research and write articles for public consumption, and also 

relinquish control of my own writing to the editing process. In addition to elaborating on my 

internship responsibilities, I will discuss the themes and issues that were raised by the content of 

the column articles, public responses to these articles, and the larger conversation regarding 

environmental sustainability that GreenUP participates in.   

Public texts are central to GreenUP’s goal of facilitating positive action within the local 

community and they are the primary way that the organization circulates sustainability narratives 

amongst its publics. I intend to show that in addition to the main focus of encouraging sustainable 

environmental practices, GreenUP’s public texts also work towards building what has been termed 

“social capital” in the community by encouraging civic engagement, public discussion, and 

increased social interactions. This discussion will elaborate on the multiple ways that the GreenUP 

column impacts the local community and how it reveals tensions within environmental discourse 

that are continuously being worked through in the public sphere. 
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The GreenUP Brand 

 

GreenUP is recognizable in the community by its brand logo. Between 2012 and 2013 the 

agency developed a new logo in an effort to provide cohesion to its brand image. All public 

communication pieces must display the GreenUP logo, which is subject to strict regulations 

including appropriate size, colour, and fonts to make it instantly recognizable and easily 

distinguishable from other brands within the community. The branding manual discusses not only 

these technicalities of the logo appearance, but also what values the brand intends to symbolize. 

The “brand personality,” “brand promise,” and “brand tone of voice” outline values associated 

with the logo (see Appendix 1). The brand personality is characterized as caring, concerned, 

supportive, and collaborative. It describes GreenUP as inspiring and knowledgeable, and 

promoting leadership. The brand promises accurate, unbiased, and relevant programs, services, 

and education. The brand tone of voice must convey inclusiveness and respect. Altogether, these 

three elements govern the development of texts that GreenUP produces for its audience. 

Creating a brand goes well beyond creating a visually appealing logo. Branding works to 

unite values under a symbol that a public will immediately recognize and have positive 

associations with. The GreenUP logo becomes a symbolic representation of all the organization 

stands for, and all public communication that bears the brand logo must communicate the values 

specified in the brand personality, brand promise, and brand tone of voice. 

How GreenUP Communicates with the Public 

Communication with the public is essential for maintaining interest in GreenUP programs. 

In the article “Integrated Marketing Communications for Local Nonprofit Organizations: 

Developing an Integrated Marketing Communications Strategy,” Teri Kline Henley explains that 

nonprofit organizations operate with limited resources and, most of the time, sell an intangible 
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product. Therefore, the marketing strategy for nonprofits will differ from companies that sell 

physical goods for profit. He explains that  

unlike a tangible product where there is often one key customer group, a single key 

benefit and the ultimate goal of making a profit, nonprofit organizations can be much 

more complex. They usually have multiple non-financial objectives, which can often be 

difficult to measure. In addition, the potentially conflicting needs of multiple 

constituencies, including clients, board members and donors must be balanced. (143) 

Henley’s statement that nonprofits often do not have “one key customer group” or “a single key 

benefit” is particularly true for GreenUP. While the organization is focused on environmental 

issues, the range of services and products that it offers is extensive. Cycling programs, recycling 

programs, beekeeping, monarch butterfly workshops, rain barrels for sale, various products for 

sale in the GreenUP store, and energy efficient upgrade programs for homes or businesses are 

some of the many services the agency offers to the public. Evidently, these services will appeal to 

some audiences but not others. A marketing strategy that addresses all that GreenUP has to offer, 

and keeps consistency with the overall brand image, requires multiple communication strategies. 

GreenUP must balance the needs of funders, donors, and partners in the community that provide 

financial support for the organization with the needs of the public. As Henley indicates, the 

“potentially conflicting needs of multiple constituencies” is something that must be negotiated 

when drafting and publishing communication pieces. 

Karen Halley, Communications Specialist at GreenUP and my direct supervisor during my 

internship, indicates that the GreenUP webpage is intended to be the primary reference point for 

anyone interested in learning more about the organization, its history within the Peterborough 

community, and the programs that it offers (see Appendix B.1). In addition to the GreenUP 
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website, the organization makes use of various social 

media platforms. The GreenUP Facebook page has 

2,110 followers (see Appendix B.2), the Twitter 

account has 4,842 followers (see Appendix B.3), and 

the Instagram account has 349 followers (see 

Appendix B.4). These accounts are free to use and 

enable GreenUP to connect with its audiences through 

popular online platforms that encourage public 

participation, discussion, and sharing of information.  

GreenUP, arguably, accesses wider reach 

through the column article circulated by The 

Peterborough Examiner and Kawartha Now. It 

appears weekly in print and online in the Wednesday 

edition of the Examiner, and on Thursdays online in 

Kawartha Now. The latter also actively promotes the 

GreenUP column on all Kawartha Now social media 

accounts. By comparison, Kawartha Now has 10,700 

Twitter followers, 11,386 followers on Facebook, and 

4,906 Instagram followers, a much larger following 

than GreenUP. Circulating the weekly column article 

Figure 1. Infographic I made for the litterless lunch 

and Recycle Rangers article for the week of August 

11. It appeared on Kawartha Now, but did not fit with 

The Peterborough Examiner’s print or online layout. 
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through these two sources, in print and online, 

allows GreenUP to access a much larger potential 

readership.  

 GreenUP also produces a variety of 

pamphlets, postcards, infographics, and testimonials 

that are displayed in the GreenUP store, at events, on 

the website, and on social media accounts. For an 

article I wrote for the week of August 11, I was asked 

to create an infographic that displayed statistics on 

food waste in the local region (Figure 1). I intended 

to create a visual display of the information in the 

article, structuring a reading path for viewers: 

starting at the top, readers would find food waste 

statistics based on local findings and read vertically 

to discover how they can help reduce these numbers. 

The infographic is structured to provide an issue at 

the beginning, and a solution at the end of the 

document.  Presenting information as an infographic 

works well when the written content of the article is 

heavy on statistics and numerical figures. Similarly, 

GreenUP’s “Year in Review” pamphlet for 2015 

Figure 2. GreenUP’s “Year in Review” for 2015. This 

document appears in pamphlet form available in the 

GreenUP Store. 
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(Figure 2), is currently on display in the GreenUP store. This document is a visual representation 

of the information that would be included in a lengthy written report, which would be of interest 

to funders and account managers, but presumably not a general reading public.   

 Infographics make information easily accessible to readers. These visuals also have the 

effect of reinforcing the positive work GreenUP does: the graphs, figures, and photos included in 

the “Year in Review” are all highlights of GreenUP’s positive contributions to the community and 

strengthen GreenUP’s positive image by excluding information that may reveal shortcomings over 

the year. The empirical evidence holds power because it lacks a context for the viewer to dispute 

how it was calculated, and showcasing only positive contributions over the year helps to legitimize 

GreenUP’s role in the community as facilitating positive action. 

 GreenUP is active on a variety of social media platforms, in two local newspapers, visible 

in the community at events, and produces numerous texts that circulate from the GreenUP store 

and partner locations. This activity acknowledges that the circulation of a nonprofit’s public texts 

is instrumental in effecting change in its audience, confirming public interest in its programs, and 

legitimizing the work it does in the community. 

The GreenUP Column Article 

Every week GreenUP produces a column article discussing a local event, program or 

workshop, or environmental lifestyle tip written by a GreenUP staff member. The writer’s draft is 

edited by Karen or the Executive Director and, when necessary, approved by any partner 

organizations that are mentioned in the piece. In accordance with the GreenUP brand, Karen’s 

intention with the tone of the column is that it is always positive – the column tells the audience 

what they can do to participate in sustainable practices, rather than what they are currently doing 

wrong. 
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As stated, the column article is circulated weekly by two newspapers. The Peterborough 

Examiner, a local newspaper that began in 1847, has a reputable and long-standing history in the 

Peterborough area. The column in this newspaper has the advantage of reaching a reading public 

who accesses the print version, as well as an online reading public. A drawback of this newspaper 

is its limited layout format. The Examiner accepts only one photo with the written piece, usually 

in standard landscape size. 

By comparison, Kawartha Now is a newer, completely digital newspaper. It was rebranded 

as Kawartha Now in 2009 and has increasingly become a major news source for the Kawarthas.  

While this paper is not produced in print, its online layout allows for a greater use of visuals. 

Kawartha Now allows for more versatility, encouraging multiple photos to supplement the written 

piece, and even sometimes including a gallery of event photos. When it would enhance the written 

article, we provide them with charts, diagrams, and infographics (see Appendix C for layout 

comparison).  

Writing for newspaper was a style I had not previously experimented with. The tone is 

informative and specifically focused on an event, a program or workshop, or a lifestyle tip. 

Throughout the piece, the writer aims to cover all expected questions from a reader: Who or what 

is the subject, why is it important, where is it happening, and how can those interested get 

involved? This journalistic style of writing must be written with a vocabulary that a general reading 

audience would understand and the layout of content is structured in anticipation of a short 

attention span. I was told to anticipate that the reader would stop reading mid-way through the 

article, and therefore to include the most important information in the first few paragraphs of the 

piece. Paragraphs in newspapers tend to be a sentence or two in length, which makes for quicker 
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reading and scanning of an article, and articles should generally not exceed 800 words. In fact, 

shorter pieces are most often preferred. 

 

  

 

 

 

 

 

 

 

 

 

 

 

 

 

The image above (Figure 3) is the first article I received for editing, written by guest writer 

Tessa Nasca, researcher with the Active Neighbourhoods Canada, Peterborough Project. 

Noticeably, the piece begins with three large paragraphs. The first paragraph opens with a 

consideration of how urban design influences our interactions, and indicates that car-centric 

transportation has negative impacts on the environment, as well as our physical and social 

wellbeing. Tessa provides a convincing discussion on the benefits of alternative transportation and 

she explains that the design of our cities determines how we act in public space. However, it is not 

Figure 3. Tessa’s draft of the column article on the Bethune Street Reconstruction Project. 
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until the third paragraph that the reader is told what the piece is specifically addressing: the 

Bethune Street Redevelopment Project in downtown Peterborough. My edit (Figure 4) broke down 

the paragraphs into smaller ones of two sentences in length at the most, and reorganized 

information to ensure readers could easily locate the specific event this piece was promoting. 

 

 

 

 

 

 

 

 

 

 

 

I also moved information about the City-led public consultations that Tessa discusses later in the 

article to the beginning, as this was a key event that GreenUP wanted to encourage residents to 

participate in. Much of the opening paragraph that Tessa wrote was moved to the end of the article 

as a way to offer readers a final thought on redesigning sustainable neighbourhoods. Situating this 

Figure 4.  My edit of Tessa’s article. 
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discussion at the beginning reads more like an introduction to an essay, and does not indicate what 

the article will focus on.  

 In editing Tessa’s article, and the articles that followed, I always tried to keep the same 

tone of voice as the writer (see Appendix D for a complete list of article drafts and edits). “Public 

realm design” in Tessa’s article was changed to “urban design” or “public spaces,” as these 

substitutes were thought to be more understandable to a general reading public. Much of the 

writing remained the same in my edit of the article, but placement changed. I found this to be the 

most common change I was making to articles – the movement of pertinent information to the 

beginning of the piece.  

 The content of each column article is informative about GreenUP’s values and work in the 

community. These pieces are written with the goals of the organization in mind, rather than the 

author’s personal opinions or critical engagements with a given topic. My experience as a writer 

was that the column article is creative at the same time that it is not: as pieces of writing, the articles 

are creative in origin, but in structure they follow a formula that more closely resembles the 

scientific method. The narrative structure is driven by checking off all informative points about 

the given subject in straightforward, accessible vocabulary and in a limited amount of space. This 

style does not offer much play in narrative structure, and I found that it translated to a lack of 

personal attachment toward the finished piece.  Drafts also pass through many hands before they 

appear in print. Once a draft is submitted to the editor, they are at liberty to change the piece 

however they feel necessary to uphold a consistent GreenUP brand image. Oftentimes multiple 

people are involved in the editing process – the Communications Specialist, the Executive 

Director, any partners that have their named mentioned in the piece, and even the newspaper editor 

will make final changes and retitle the article.  
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Most of the time, the editing process within GreenUP ensures that factual information is 

reaching the public. Errors usually occur in the re-titling of pieces by the newspaper editor, who 

fails to read or understand the piece and produces a title that is incongruous with the content. An 

example of this occurred in the column article published September 7 in The Peterborough 

Examiner (Figure 5). The piece was titled “Put worms in the garden,” the title given by the 

Examiner, while the written content explains not to put worms in the garden.  The piece is on 

vermicomposting, an indoor composting system where red wiggler worms break down old food 

Figure 5. GreenUP column article in The Peterborough Examiner. The newspaper retitled the piece, 

but in doing so, produced a title that was incongruous with the written content of the article. 
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scraps to produce worm castings, or worm waste, that is rich in nutrients for plants. It is not worms 

that are to be put into the garden, but worm castings, the result of harvesting them from an indoor 

composting system. This article was written by Karen and published after I had finished my 

internship hours. GreenUP staff were frustrated with the title because of how it completely changed 

the meaning of the article for its public readers. Their annoyance with the title of the piece is based 

on knowing that in newspaper reading, readers often scan headlines without reading the actual 

article. In this case, the weight of the error is felt even more; readers will assume the suggestion is 

trustworthy advice from GreenUP, which conflicts with the organization’s attempt to always 

communicate factual information to their audience. 

The GreenUP column article is an important medium to promote the organization’s 

services.  Its circulation both online and in print by two major local news sources helps to 

legitimize GreenUP’s authority on environmental topics in the Kawarthas. Writing and editing for 

the column is done according to newspaper standards, adhering to a formulaic model driving by 

answering the ‘who,’ ‘what,’ ‘where,’ ‘why’ and ‘how’ of a particular topic. The author’s personal 

voice is important, but ultimately the articles are edited to ensure brand cohesion and a consistent 

public image of the organization. 

 

Sustainability Narratives, Mixed Messages, and Green Marketing 

In his article “Consuming Sustainability Narratives,” Paul Hayne describes sustainability 

narratives as “linguistic structures, but also stories, plots and the details that populate these stories.” 

He furthers that they 

are phrases, colloquialism-ritualized language that encompass myths. They link 

individuals to communities, create social ties and are public and social even when used 

by solitary individuals. They fill out brands and they persuade us by appealing to our 

sense of identity, a sense they continually help to shape. This is why narratives are so key 

to understanding the engagement they make possible in building social campaigns, 
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movements and the power of brands in identifying “who we are” and expressing this 

identity to others through products and services. (364) 

 Narratives are collectively produced through discourse, and construct a particular 

worldview for those that ascribe to them. As Haynes asserts, they appeal “to our sense of identity” 

as they “continually help to shape” it. They offer us ways of identifying “who we are” and allow 

us to express identity “to others through products and services.” The public that accesses 

GreenUP’s services, or identifies with the information it circulates within the community, endorses 

a sustainability narrative. Participating in GreenUP services, or shopping at the GreenUP store, 

allows people to reaffirm their values to themselves and express them to others. 

  However, Haynes goes on to state that sustainability narratives are fundamentally in 

tension with modern capitalist consumer society:  

A careful evaluation of the narratives used in our everyday lives as consumers reveal that 

the package of narratives used are collectively contradictory. In the context of ethical and 

environmental narratives, we consume “carbon friendly” bio-fuel crops or soya bean 

products, even when aware that they contribute to rainforest destruction; or, purchase 

water-intensive Fairtrade organic fruit and vegetables that are imported huge distances by 

air transport from countries prone to drought; or, indeed, consume prompted by licensing 

effects, effects observed when small ethical or environmental consumption comprises are 

rewarded with extravagant and unsustainable treats. (366) 

The contradictions that Haynes highlights plague the environmental sustainability discussion. How 

can we be truly sustainable in a society that requires us to constantly consume? His statement 

suggests that when moving between being a consumer to a sustainable consumer, we still adhere 

to the same patterns of consumption. We make decisions based on what new information or fad 

about sustainability is circulating in society at the time. “Fairtrade” has become a trendy word, and 

consuming Fairtrade products allows us to feel as though we are making a difference when 

choosing one product over another. In our privileging of Fairtrade products, we self-identify as 

responsible, sustainable consumers, aligning ourselves with a sustainability narrative. In doing so, 

as Haynes remarks, we tend to overlook the complexity of the issue because of the contradictions 
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that conflicting narratives produce. Rather than accuse the individual of making uninformed 

choices, it is more accurate to state that the structure of capitalist society unavoidably requires a 

constant negotiation between these two opposing narratives of sustainability and consumption. 

 Suzanne Shelton, in an article on GreenBiz, elaborates on how sustainability narratives and 

consumerism intertwine. She states that a company’s most powerful marketing tool is its 

sustainability story, reporting that green consumers “shop more frequently than the overall 

population” and are “more brand loyal than any other consumer group” (Shelton n.p.). Green 

consumers are described by Shelton as “materialistic” and she states that they “prefer shiny new 

green things” instead of used items. They care “about [a company’s] sustainability and social 

responsibility story” and are “looking to put their money where their values are, [seeing] the brands 

they buy as outward expressions of their internal values” (Shelton n.p.).  Shelton’s piece coincides 

with the contradictions that Haynes discussed: how does it make sense that green consumers are 

“materialistic” and “prefer shiny new green things” if they identify with the values of reducing, 

reusing, and recycling?  

 These contradictions came up in one column article that I wrote for the week of August 11. 

The article focused on promoting the Recycle Rangers program that GreenUP offers during the 

school year to grades three, four, and five students. It also promoted the GreenUP store by 

showcasing products that you could purchase to make litterless lunches throughout the school year. 

Essentially, I was asked to promote the values of sustainability at the same time that I was to imply 

that you needed to buy new reusable products to make your litterless lunches.  

Not only does this highlight the tension between sustainability narratives and consumption 

practices, it also shows that nonprofits must always negotiate their involvement with corporate 

values if the goal is to reach the widest possible audience. Some people will be more receptive to 
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incorporating sustainable practices if it also involves the consumption of new, trendy products. 

The lingering question is whether catering to this public ultimately helps to facilitate positive 

change; that is, if this audience is inspired to practice sustainable values, or if the message is lost 

when it is mixed with consumerism. 

 Since sustainability narratives have become important selling features for products and 

services, it follows that false sustainability narratives have emerged to compete with green 

marketing. The term “greenwashing” came up in conversation during the first few weeks of my 

internship.  Greenwashing is defined by the Oxford English Dictionary as the “disinformation 

disseminated by an organization so as to present an environmentally responsible image.”  De Vries 

et al explain that greenwashing “can take many forms. For instance, a company may provide the 

public with disinformation in order to repair or shape its reputation, or it may publish an 

environmental promise without living up to it” (143). In short, greenwashing is fabricating a 

sustainability narrative altogether, or embellishing sustainability efforts, with a goal to increase 

profit or corporate legitimacy. “Green advertising” is a term used to highlight the environmental 

sustainability of products, but without the intended deception. Nyilasy et al define green 

advertising as  

‘any ad that meets one or more of the following criteria: (1) explicitly or implicitly 

addresses the relationship between a product/service and the biophysical environment, (2) 

promotes a green lifestyle with or without highlighting a product/service, and (3) presents 

a corporate image of environmental responsibility.’ (694) 

Evident in these accounts is that sustainability narratives and corporate social responsibility (CSR) 

are important determinants of consumers’ choices to identify with organizations and to buy 

products.  

Nyilasy et al state that “there has been a pronounced increase in green messages in 

advertising since the 1960s” (694) because environmental sustainability has become an 
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expectation for corporations, rather than an added benefit. Instead of accepting the sustainability 

narratives of corporations, “consumers have become increasingly skeptical of the environmental 

claims” (Nyilasy et al 694) made by organizations. Importantly, consumer skepticism indicates 

that environmental topics have been a subject of public discussion for decades, and consumers are 

knowledgeable enough of these topics to self-identify false claims in green marketing. Challenges 

to environmental claims from the public forces companies and organizations to produce new 

sustainability narratives. 

In the article “Sustainability or Profitability? How Communicated Motives for 

Environmental Policy Affect Public Perceptions of Corporate Greenwashing,” authors Vries et al 

explain that “suspicions [of greenwashing] can be reduced by acknowledging economic 

motives…” (152). In other words, consumers would prefer that a company admitted to the 

financial profit to be gained from sustainable practices, rather than fabricate a sustainability 

narrative.  

An article I wrote for the week of July 28 constructed a sustainability narrative for the local 

mall, Peterborough Square. The article discussed the financial incentive programs that the mall 

manager, Cheryl McQueen, has accessed. These incentives have allowed her to implement 

numerous retrofits that will save the mall thousands of dollars per year in operating costs. In the 

piece I explain that Cheryl McQueen has “been an avid supporter of energy efficient solutions” 

through her participation in retrofit programs that have made the mall more environmentally 

sustainable. The main energy efficient measures that were installed include a new energy efficient 

air conditioner in 2012, and the installation of LED lighting and five Variable Frequency Drives 

(VFDs)1 in 2016. 

                                                           
1 Variable Frequency Drives (VFDs) are a type of motor controller than ramps down the frequency and voltage of a 

devise to meet the requirements of the electric motor’s load. If more energy is being allocated to a device that does 
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 McQueen specifies financial savings as enticement to participate in incentive programs. In 

the piece she is quoted as saying that “a lot of tenants want to see that you are being proactive in 

making your building much more energy efficient because the end result is that it controls the 

operating costs. The more energy efficient we are, the more the tenants save.” McQueen’s 

statement is not that she participated for environmental reasons, but rather for economic ones. The 

article also aims to provide transparency to readers by including the financial data on project costs 

and estimated savings as a result of the upgrades. The article anticipates that readers will respond 

better to a sustainability narrative which acknowledges that changes were made to increase profit, 

rather than embellishing a CSR story for the mall, a symbol of mass consumption. 

Promoting sustainability narratives comes with much complexity. These narratives are in 

constant tension with the structure of society that necessitates and encourages us to constantly 

consume. Nonprofits must negotiate their level of participation in corporate value systems to reach 

the widest possible audience, but also try not to distort their message in the process. A long history 

of environmental discussion and false advertising has created a public that can evaluate 

sustainability claims without subject experts. This suspicious reception of sustainability narratives 

has required green marketers to alter their campaigns to ensure public support. Evidently, 

sustainability narratives are in a continuous state of flux, engaged in a mutually-enforced 

relationship between companies, organizations, social groups, and individual members of the 

public.  

 Building Social Capital with Local Perspectives 

David Joyner reflects on his time reporting for the Gloucester Daily Times in his article 

“Local Reporting Builds a Community’s ‘Social Capital.’” Using a term discussed by Robert D. 

                                                           
not require that amount, VFDs will match the energy to what is needed by the device, thereby eliminating energy 

waste by not using more than is necessary. 
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Putnam in his book from 2000, Bowling Alone, a decline in “social capital” refers to “the retreat 

of Americans from organizations and associations that were the bedrock of communities” (Joyner 

33). A decline in club memberships, a lack of participation in community activities, and a 

deterioration of person-to-person association is what Putnam characterizes as a loss in social 

capital.  Joyner explains that Putnam “did not frame reading a newspaper as a building block in a 

community’s social capital” (33). But, he believes that “newspaper readers are a life force in 

producing a healthy, more vital community” and he thinks of  

a newspaper as an important force in creating social capital. It is the community’s common 

denominator, and as such it makes connections among people whether it wades into a 

controversy or reflects a shared tradition. (33-34) 

Joyner’s comments on the value of local newspapers refer specifically to local community 

newspapers, like The Peterborough Examiner and Kawartha Now. The local reporting contained 

in these papers, gathered from a variety of sources, is born from and also shapes the local 

community. He explains that community journalism is characterized by connecting people to 

place. In particular, he was impacted by reporting on the St. Peter’s Fiesta, an annual event that 

was “a summer ritual” well documented in local newspapers. He explains that the Gloucester Daily 

Times’s coverage of the event “was reflecting through names and faces the memories of past 

generations and stories of the present” and that the news coverage “enriched the community’s 

experience” (34) of the event. 

The experience of reporting on the annual St. Peter’s Fiesta left Joyner with a profound 

realization:  

Ingrained in me from this experience is the sense that a successful community newspaper 

– or local blog, website, Twitter feed, or any other communication tool – is much more 

than a vehicle that conveys information. To publish a calendar of events or a police log is 

simple. Community journalism assumes its value in finding ways to connect people – by 

identifying passions and concerns they share, linking neighbor to neighbor, and 

motivating people to act. It also serves a vital purpose when it takes on tough, 
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controversial issues and tells stories that lead to the discovery of fault lines within a 

community. (34) 

Joyner’s assertion that “community journalism assumes its value in finding ways to connect 

people” is characteristic of my intentions when writing and editing the GreenUP column article.  

The columns went beyond pieces that advocated for environmental sustainability; they were 

focused on local issues, local events, and community partnerships, all of which had an 

environmental focus to them, but they aimed to unite readers by speaking about our shared 

experience in the Kawarthas. This local focus sets GreenUP apart from larger organizations that 

advocate for environmental issues on a global or national scale, and instead blends environmental 

issues with the local culture which has its own region-specific character. In blending the values of 

environmental sustainability with community development, the GreenUP column not only spreads 

awareness of how to ‘live green,’ but also attempts to enhance the community’s social capital by 

drawing on shared history, ritual, and encouraging person-to-person association through 

participation in programs and public discussions. 

 The GreenUP column articles that appear in the local newspapers aid in “identifying 

passions and concerns [citizens] share, linking neighbor to neighbor, and motivating people to act” 

(Joyner 34). For the week of July 18, I wrote an article on water conservation after extremely low 

water conditions were reported for the Peterborough region. The first line of the piece unites 

readers by addressing the issue as a collective one: “Water conversation is on our minds given the 

local drought we’ve been experiencing.” Residents were asked to reduce their household water 

consumption by 20%, and the article explained how much of a reduction this is in practice by using 

local statistics on the amount of water Peterborough area residents tend to use.2 The article 

                                                           
2 The average daily water use in Peterborough is approximately 250 litres per person. Reducing that amount by 20% 

means reducing daily water use by roughly 50 litres. Implementing a 20% water conservation effort would see a 
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explained ways to reduce household water use and a Water Conservationist from Peterborough 

Utilities provided quotations for the piece. This local issue was discussed using local statistics and 

local authorial voices. The piece ended by explaining a new program established this year that 

recognizes members of the community who have taken steps to build a water-wise lawn. The Water 

Wise Neighbour: Landscape Recognition Program encourages person-to-person association, 

asking readers to nominate a neighbour who meets the criteria for maintaining a water-wise lawn. 

 This article views water conservation as a collective effort between community members, 

motivating people to act for personal, environmental, and social reasons. Citizens are encouraged 

to reduce use for their own financial savings, for the positive impact it will have on our local 

environment, and to connect with other members of the community.  

 In another article I edited for the week of May 23, the column promoted the Peterborough 

Children’s Water Festival (PCWF), which celebrated fifteen years this past spring. The festival 

was held at Riverview Park and Zoo and consisted of a variety of participatory, interactive 

activities for students from local schools. The article resembles what Joyner described as creating 

ritual, connecting past generations to the present: “Many of the students joining the festival in 2016 

have participated in the PCWF as elementary students and are excited to pass along the knowledge 

and experience they gained years ago” (Ray n.p.). The article identifies value in the ritual of the 

festival, where earlier participants can now lead the next generation of students. The piece also 

promotes community involvement by thanking the “more than 40 community supporters offering 

financial and in-kind contributions, and over 1,000 hours of volunteer time estimated for the two-

day event.” It states that “the PCWF could not be possible without the support and contributions 

made by the community.” Community participation ensures the festival’s survival, and the 

                                                           
reduction of about .25 of a full bathtub. Statistics provided by Heather Ray, Water Programs Coordinator at 

GreenUP. 



Bowen 22 

 

GreenUP column article is a vehicle to showcase community partnerships and encourage future 

involvement through its narrative of ritual.  

In going beyond a limited discussion of environmental issues to cultivate community 

involvement and memorialize community rituals, GreenUP’s column in the two local newspapers 

contributes to enhancing the community’s social capital. In addition, GreenUP legitimizes its 

authority as the leading voice in the Kawarthas for all things environmental by keeping current 

with national environmental policy and making it relevant to a local audience. For the week of 

June 23, I was asked to read the recently released provincial document, “Ontario’s Five Year 

Climate Change Action Plan,” and summarize the piece for our local audience.  

 The title of the article as it appeared in Kawartha Now was “A local perspective on 

Ontario’s Climate Change Action Plan.” The title indicates not just an overview of the document, 

as provided by larger news corporations, but rather how it will influence our local community. In 

addition to outlining important key points in the document, the article also notes ways that 

GreenUP programs correlate with the intentions of the plan. Showcasing GreenUP’s programs 

demonstrates that the organization is forward-thinking and preemptive about climate change 

issues, even before the provincial government released its action plan. The piece aims to be more 

inviting than a simple account of the new policies that will be implemented. “Climate change is 

complex,” I end the piece,  

and identifying the opportunities to make change in your own life can feel intimidating, 

but we’re here to help! We offer programs to support energy efficiency at home or at your 

business, courses to help you feel more comfortable on your bike, and opportunities to get 

involved in environmental action in your community.  

 Providing a recap of a document that many people might not otherwise come into contact with, 

and framing the piece as a “local perspective,” helps to solidify GreenUP’s standing within the 
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community as a reliable source, making information that might seem irrelevant to the local public 

a topic of local discussion.  

 Throughout my internship, I came to share Joyner’s view that newspapers are important 

forces in creating social capital by way of acting as “the community’s common denominator” and 

making “connections among people.” The GreenUP column is part of this medium and shares 

these values in its content through ritualizing community events, encouraging person-to-person 

interaction, and by offering local perspectives that residents of the Peterborough area uniquely 

feel. 

Public Participation in Reimaging Public Spaces 

Sustainable urban planning and transportation systems, a significant focus of GreenUP 

programs, have been a topic of consideration for decades. In the article “A proposed model for 

sustainable urban planning development for environmentally friendly communities” AlQahtany et 

al assess three popular models of sustainable development from three different areas of the world. 

They explain that the year 2007 marked the first time when half of the world population was living 

in cities. “Therefore,” they conclude, “the significance of the subject of sustainability in general, 

and in particular on sustainable urban planning in communities, has emerged as one of the key 

issues that must be taken into account by the relevant authorities and experts” (185). The 

frameworks they discuss are formulaic based on a set criteria. They anticipate that a city that meets 

the needs will automatically benefit in positive ways after implementing the models. Of course, 

the very existence of multiple models for sustainable city planning suggests that there are multiple 

ideas for how to best achieve sustainability.  

 As their statement that sustainability “must be taken into account by the relevant authorities 

and experts” implies, the models they assess place less emphasis on local public opinion when 
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designing regional plans, and more emphasis on expert knowledge.  The authors do acknowledge 

this as a shortcoming, stating that “these frameworks fail to address the local context as main issue 

in their framework” (185). The authors explain that “the conditions of urban planning are very 

different from city to city and the quality of life as well as the impacts produced on the environment 

depends on a variety of local factors” (185). While the authors acknowledge this shortcoming of 

the models, they still prioritize the input of “relevant authorities and experts” in their detailed 

exploration of the three formulaic models of sustainability. 

 By contrast, another article titled “Public Participation in Sustainable Urban Planning” by 

M.P. Amado et al takes public participation as the main determinant for successful urban design 

projects. They state that “public participation… [is] of utmost importance in the development 

process and transformation of the cities for the future” (598). They further that  

besides its clear environmental benefits, the protection of urban ecology and biodiversity 

also embodies a guarantee to preserve, in the city, its singular values and the possibility 

to safeguard the existence of its distinguishable features that identify, value and 

characterize the spaces we dwell both individually and collectively. (598) 

This description acknowledges that environment and culture are intrinsically connected. The 

authors provide a case study of a planning project in Malveira da Serra, Portugal, where public 

forums were held that allowed residents to voice their opinions on development plans, and rank 

proposed plans according to their personal and community needs. The authors explain that “during 

all its stages – from conception to implementation – the process must have both the population and 

administration’s participation, through constant evaluation and validation” (598). They conclude 

that “the process of involving the public makes the results more relevant to the population’s needs” 

(602).  

 The first article I edited for the week of May 16 focused on the reconstruction project of 

Peterborough’s Bethune Street. As previously discussed, the project has the goal of creating a 
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healthier and more sustainable neighbourhood for the Bethune Street area.3 The piece focuses on 

reimagining public space, and also advocates for public forums where citizens can openly discuss 

their needs, which will then influence the development project.  

 The article begins by stating that “the design of our urban public spaces, streets, and 

sidewalks affects how we interact, travel, and recreate on a day-to-day basis” (Nasca n.p.). It 

includes information about City-led public consultations that were organized to gather feedback 

about the proposed preliminary designs. Prior to the public consultations, the ANC project talked 

to local residents about their priorities, and from this information proposed a set of guiding 

principles for their sustainable design project. The article makes clear that public participation is 

the key element in driving the development plans: “It is important to meaningfully involve citizens 

in urban planning and design processes, and to value the knowledge they bring to the table, because 

citizens hold unique knowledge of what works (and what doesn’t work) for their community.” 

This piece demonstrates that GreenUP encourages public discourse on local issues and supports a 

model of sustainability that is based on the needs born from public discussion.  

 The guiding principles that were drawn up after receiving input from local residents 

“include mobility and connectivity, accessibility, child-friendly design, greenscaping, 

placemaking, and a safe neighbourhood” (Nasca n.p.). The article advocates for alternative modes 

of transportation for the environmental benefits that they have, but also states that “car-centric 

urban design contributes to social isolation [and] increased risk of chronic disease.” It promotes a 

sustainable community not only for positive environmental effects, but also for the physical and 

mental health of residents. Greenscaping has environmental benefits, as well as “social and 

                                                           
3 In Spring 2017, the Bethune Street roadway will be removed to accommodate an underground flood mitigation 

plan. As the column article reports, this provides an opportunity for the streetscape to be rebuilt in a way that is 

innovative and supportive of diverse uses, such as walking, biking, socializing, playing, and traveling with assisted 

mobility devices. 
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psychological benefits; public spaces with ample green spaces encourage people to travel actively, 

and make spaces livelier and more inviting” (Nasca n.p.). Through the weekly column article, 

GreenUP encourages participation in the planning process of our public spaces not only for the 

environmental benefits that will result, but also so that we communicate, recreate, and develop 

stronger social ties to other residents. GreenUP not only advocates for environmental 

sustainability, but also for a public sphere that enables discussion and the movement of ideas across 

disciplines. 

 

What’s In It for Me? 

During my experience as editor and writer for the column article, I was always confronted 

with the lingering question of how to motivate people to act. I was aware when writing that I had 

to provide some form of incentive to the audience to convince them to make changes to their 

existing lifestyle. Essentially, with the GreenUP column, I aimed to ‘sell’ the sustainable lifestyle 

to readers. In this attempt, I realized that environmental reasons alone were not enough to convince 

the population outside of a small group of environmentalists to incorporate sustainable practices. 

Readers had to believe that making changes would truly enhance the quality of their lives.  

An article in The Guardian titled “The problem with sustainability marketing? Not enough 

me, me, me” from 2015 addresses this question. Solitaire Townsend and Elisa Niemtzow explain 

that sustainability marketing, to be truly effective, must address one specific thing: the “me” or 

how the product will benefit not only the environment, but also the consumer.  

Townsend and Niemtzow report that “a study from National Geographic found that 

although the number of global consumers who say they are very concerned about the environment 

(61%) has increased since 2012, sustainable purchasing behavior has actually decreased in key 

markets.” They suggest that consumer values are in the right place – that is, consumers recognize 
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the importance of buying from brands with sustainable practices – but that companies are not 

providing sustainable products that are worth their monetary value. In short, “the problem isn’t 

with values, but with value” (Solitaire, Townsend n.p.). “Sustainable products and behaviours are 

better for the planet,” they state, “but are they better for the person buying and practicing them?” 

The authors describe functional benefits of what a product or service tangibly does for the 

buyer. Examples include promises of value for money, performance, quality, efficacy, safety, or 

ease of use. They describe emotional benefits as the delivery of “an intangible hit of feeling.” 

Consumers may ask the question, “Will this product inspire me, fulfil me, make me feel beautiful 

or smart?” They identify social benefits that “make a statement about ‘me’ to the world” and end 

their article stating that “by showing customers what sustainability can do for them (rather than 

what they can do for sustainability), marketers can close the values-action gap a lot faster.”  

Jason D. Oliver, in his article “Promoting Sustainability by Marketing Green Products to 

Non-Adopters,” similarly explains that  

… despite concerns about consumers harming the environment and recent efforts to put 

green positioning behind price and quality communications, environmentally friendly 

products and services are not as successful as they could be…One reason for the lack of 

penetration of green products is over the past several decades, consumers often had to 

pay more for less with respect to green products and services. (78) 

Clearly, there is a disconnection between sustainable values and sustainable practices in the public 

that consumes green messages. These insights are directed more towards marketing commercial 

goods, but I was forced to consider similar questions when writing with the goal to encourage an 

audience to adopt a more sustainable lifestyle. 

In the articles I wrote, I focused on the health benefits of alternative transportation, the 

likelihood of meeting new people through participation in community events and outdoor 

recreation, and, almost always, the financial savings that readers can expect by adopting the 
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principles of reduce, reuse, and recycle into their daily routine. Overall, I found myself most often 

pushing the financial savings, suggesting that reducing lifestyle costs (rather than environmental 

benefits) is the most powerful selling technique when making the case for sustainability.  

In the article I wrote for the week of June 2, I discussed the Trans Canada trail system in 

the Peterborough area in promotion of International Trails Day. I explain that “familiarizing 

ourselves with the trail system helps to re-conceptualize how we can get from point A to point B, 

shifting our focus away from car-centric transportation.” I indicate that bike fix-it stands have been 

installed throughout the city and detailed trail maps are available for consultation.  This article 

aimed to challenge car-centric society by showing that choosing an alternative form of 

transportation is more affordable, and also the more healthy and  convenient mode of travel:  

Frequenting trails encourages us to consider other ways of spending our leisure time, 

perhaps taking up a new sport or activity that can be enjoyed on these routes. In doing so, 

you’ll be able to socialize with other trail users, benefit from spending time in nature, and 

can knock off some time you might otherwise spend inside a gym by instead getting your 

exercise outdoors.  

This passage highlights the benefits of trail recreation that go beyond environmental and financial 

incentives, instead suggesting that this lifestyle is beneficial to readers for helping them achieve a 

more positive body image and increasing their social interactions; not only does using sustainable 

transportation save money, it also has the potential to fill emotional and social needs.  

For the week of July 4, I edited an article on GreenUP’s Pedal Power bike program. The 

writer, Scott Cecchin, makes the case for cycling education on the basis of connectivity: “Bikes 

can be an easy and fun way to connect – or reconnect – to our environments, our neighbourhoods, 

and our own bodies” (Cecchin n.p.). Cecchin’s focus on connectivity is reminiscent of Putnam’s 

claims that society is losing the social capital that was once the fabric of community life. He aligns 

his piece with this notion, claiming that biking can increase connectivity in many areas of our lives. 
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Framing sustainable transportation in this way taps into another discussion occurring in our society 

– the perceived loss of connection to our environment, ourselves, and to other people in an 

increasingly digitalized world. Framing cycling as a solution to both environmental degradation 

and the loss of connection in our personal lives provides a more convincing and well-rounded case 

for the integration of sustainable practices in readers’ lives.  

Promoting sustainability as a lifestyle goes beyond discussing the topic solely through an 

environmental lens. Constructing arguments in favour of sustainability often cross over into other 

ongoing discussions of how to enhance quality of life. To be successful in the attempt to facilitate 

positive action within the community, the GreenUP column articles must propose comprehensive 

arguments to convince a larger public of the advantages of a sustainable lifestyle. 

The Most Shared Article of the Summer 

GreenUP assesses its community impact by how many people participate in its programs 

and by tracking how many people come into contact with its public texts. The GreenUP column 

article that I wrote on water conservation was the most shared article for the four months that I 

interned with the organization. It was shared 414 times from the Kawartha Now website (Figure 

6), and recommended 88 times from The Peterborough Examiner website. It also appeared as front 

page news on The Peterborough Examiner website, and was featured in the September issue of 

Neighbours of the Old West End, a magazine that circulates in the neighbourhoods of Ravenwood, 

the Old West End, and The 

Avenues in Peterborough (Figure 

7).  

Figure 6. The number of shares of the water conservation 

article directly from the Kawartha Now site. 
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The article addressed the local drought and commented specifically on the recommendation 

that Peterborough area residents reduce their water use by 20%. It explained what a 20% reduction 

looks like in practice, giving a measurable quantity to an arbitrary number. The reduction target 

became a more understandable figure where readers were told they could implement, for example, 

a five minute shower with a low-flow showerhead and reach the reduction goal of 20%. The article 

did not ask readers to pay for anything to make this switch, but instead assured them that being 

water-wise would save them money on their water bill. A local expert from Peterborough Utilities 

was interviewed, who offered tips on how to conserve. This piece addressed a local problem – the 

drought – which everyone in the Peterborough area had experienced first-hand, made sense of an 

arbitrary figure that was unexplained in other local news sources, offered tips on how to reduce 

water use but required minimal change 

on the readers’ part, and also promised 

that above all, readers would be saving 

money by implementing these 

changes. For these reasons, the piece 

was relevant to a wider audience than, 

for example, other articles that more 

specifically addressed families 

packing back-to-school lunches or 

businesses attempting to reduce 

energy costs.  

Figure 7. My article conservation article 

appeared in the September issue of 

Neighbours of the Old West End. 
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I have included two comments below by Facebook users discussing the water article. The 

first comment was left on the GreenUP Facebook page in response to the article, which GreenUP 

shared. The second comment was left by a user that I am friends with on Facebook, in response to 

my share of the article.  

 The first comment expresses frustration that the user is following sustainable practices 

while others in the community do not appear to be making any effort to conserve water during the 

drought (Figure 8). They would like more enforcement and believe people should be fined “a huge 

amount like $1000/day” or have their water cut off for a couple of days as punishment for 

unsustainable practices. The user’s suggestion of $1000 per day is extreme and reveals friction 

between residents who incorporate sustainable practices and those that overuse, a common 

expression that alludes to the futility of the cause when the effort is not being practiced collectively.  

The second comment asks about commercial water use (Figure 9). The 20% decrease was 

directed towards households, but this user raises the question of how to know if companies were 

also asked to lower water usage. This question raises an interesting consideration of ‘who’ should 

bear the responsibility of sustainability – are companies exempt from the challenge of reducing 

use because they drive the structure of our capitalist society? As the user indicates, if commercial 

use is much more, then reducing residential use will not have that great of an impact in lessening 

Figure 8. A comment on the GreenUP Facebook page in response to the water conservation article. 
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the strain on the environment. The user concludes by agreeing with the previous comment, stating 

that “few things motivate people as much as money” and believes raising the price for water usage 

would be the best way to reduce consumption.   

These comments highlight the complexities involved in the discussion on sustainability 

and indicate that the debate on how to best implement, enforce, monitor, and encourage sustainable 

practices is ongoing, continually changing, and at times fractured. In framing sustainability as a 

collective effort, the distribution of responsibility becomes a contested discussion. These 

comments raise issues that green marketing and advertising, campaigns for sustainability, and 

environmental management need to address to ensure more cohesive support for sustainable 

practices. The water article was a significant part of my internship experience for the attention it 

received from community members. Although I had hoped that more developed public discussion 

would result in response to the column articles, the response that this article received came closest 

to meeting my expectations. I believe there is more investigation to be done regarding the 

relationship between belief in sustainability and actually practicing sustainability. More 

specifically, how can we assess whether or not the 414 shares of an article translate to facilitating 

practical action in the community?  I intend to consider these questions as I continue my 

involvement with GreenUP. 

Figure 9. A comment on my Facebook Page in response to the water conservation article. 
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Conclusion 

I ended my internship with an offer of employment from GreenUP. I am currently the 

Networking Lead for GreenUP’s Green Business Peterborough (GBP) program, a collaboration 

with The Greater Peterborough Chamber of Commerce and Peterborough Distribution Inc. I will 

be writing four articles in Fall 2016 profiling businesses in the community that have participated 

in the GBP program to receive provincial funding to retrofit their businesses with energy efficient 

upgrades. The types of articles I will be producing are similar to the article from the week of July 

26, which profiled Peterborough Square (see Appendix C.8). I have also been asked to improve 

the communication network to ensure that information about GBP is reaching potential businesses 

that could benefit from these incentive programs. This opportunity will allow me to continue 

developing my writing skills for various mediums, audiences, and styles. In addition to writing 

column articles on the GBP program, I will be writing shorter and more technically detailed case 

studies that will be posted on the GBP website, which I manage, as well as designing and writing 

content for a GBP monthly newsletter.  

This opportunity also allows me to continue exploring the ideas presented throughout this 

paper, which are not resolved, but rather part of an ongoing and ever-changing conversation on 

environmental sustainability. The GreenUP column article was instrumental in helping me develop 

technical skills in the field of communications, and challenged me to engage with the specific 

nuances that shape environmental discussion in the public sphere.  
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Appendix A: GreenUP logo and guiding principles from the brand manual. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



Bowen 35 

 

Appendix B: GreenUP website and social media platforms 

 

1. Greenup Website: https://www.greenup.on.ca/  
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2. GreenUP Facebook Page 
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3. GreenUP Twitter Account 
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4. GreenUP Instagram Account 
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Appendix C: Online layout comparison between The Peterborough Examiner and Kawartha 

Now.  

 

1. Recycle Rangers and litterless lunch article in The Peterborough Examiner on August 11, 

2016. 
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2. Recycle Rangers and litterless lunch article in Kawartha Now on August 11, 2016. The 

title differs from the Examiner piece, though they are the same in content. Kawartha Now 

included the infographic I made, and also inserted quotes throughout the piece. 
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Appendix D: Complete text of articles submitted for publication to The Peterborough Examiner 

and Kawartha Now. Articles were produced as Word documents and titles, photos, and cutlines 

for photos were added by the Communications Specialist, Executive Director, or the Editor at 

each newspaper. Articles below are the word documents I used for editing, and that I wrote for 

original pieces. Titles of articles differ between the two news agencies. 

1. Article on Bethune Street Redevelopment project, written by Tessa Nasca of Active 

Neighbourhoods Canada, Peterborough Project. Published week of May 16, 2016.  

Link to published article on The Peterborough Examiner: 

http://www.thepeterboroughexaminer.com/2016/05/18/city-project-will-offer-an-

opportunity-to-rethink-bethune-street-for-the-21st-century-3 

Link to published article on Kawartha Now: 

http://kawarthanow.com/2016/05/19/bethune-street-makeover/ 

 

i. Tessa’s original draft. 

The design of our urban public spaces, streets, and sidewalks affects how we interact, travel, and recreate on a day-

to-day basis. Public realm design influences the health and sustainability of our communities, either positively or 

negatively. Car-centric urban design contributes to social isolation, increased risk of chronic disease, and negative 

environmental impacts. However, when the public realm is designed with social inclusion and active use of public 

space as a priority, urban design can be an effective tool to build healthy and sustainable communities. 

When it comes to designing a healthy and sustainable public realm, citizens hold unique knowledge of what works 

(and what doesn’t work) for their community. Therefore, it is important to meaningfully involve citizens in urban 

planning and design processes, and to value the knowledge they bring to the table. 

Since May 2014, GreenUP has worked with a participatory urban planning project called Active Neighbourhood 

Canada [ANC].  In collaboration with diverse partners in the community, the ANC project has engaged residents of 

the Stewart Street neighbourhood in reimaging public spaces, with a goal of creating a healthier and more 

sustainable public realm.  

The upcoming Bethune Street redevelopment project has been a key focus for the ANC project. The Bethune Street 

redevelopment is a part of the City of Peterborough’s Flood Reduction plan. Starting in Spring 2017, the Bethune 

Street roadway will be removed from curb-to-curb in order accommodate for an underground flood mitigation plan. 

This provides an opportunity for the streetscape to be rebuilt in a way that is innovative and supportive of diverse 

uses, such as walking, biking, socializing, playing, and traveling with assisted mobility devices. In other words, the 

Bethune Street project is an excellent opportunity to showcase how public realm design can contribute to a healthier 

and more sustainable community!  

The City-led public consultations for the Bethune Street redevelopment begin on May 19, with two public 

consultations to gather feedback about the proposed preliminary designs. The consultations will take place at 

3:00pm- 5:00pm and from 6:00pm – 8:30pm at the Holiday Inn (150 George Street).  

Although the City-led consultation process is just beginning, the ANC project has already been talking to residents 

about their priorities for Bethune Street. With feedback from residents, and the support of a group of Masters of 

Planning students from Ryerson University, the ANC project has proposed a set of guiding principles for public 

realm design. The guiding principles include: mobility and connectivity, accessibility, child-friendly design, 

greenscaping, placemaking, and a safe neighbourhood. We hope that these principles can help support people as 

they participate in public consultations, and we’ve outlined each of the principles below. 

Mobility and connectivity is a key concern for the Bethune Street project, because the Bethune Street corridor has 

potential to become a significant connector for Peterborough’s cyclist and pedestrian networks. Bethune Street 

http://www.thepeterboroughexaminer.com/2016/05/18/city-project-will-offer-an-opportunity-to-rethink-bethune-street-for-the-21st-century-3
http://www.thepeterboroughexaminer.com/2016/05/18/city-project-will-offer-an-opportunity-to-rethink-bethune-street-for-the-21st-century-3
http://kawarthanow.com/2016/05/19/bethune-street-makeover/
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currently lacks infrastructure to support cyclists and pedestrians, but it is already a widely used active transportation 

route. Bethune connects with several major multi-use trails, so prioritizing diverse transportation modes will help 

create a more robust active transportation network.  

Accessibility is a guiding principle, because a healthy public space values all members of the community, and 

strives to ensure that everyone can access space equitably. Examples of accessible design include curb cuts, rest 

areas, legible signage, and well-paved sidewalks and paths.  

Similarly, child-friendly design recognizes that children have specific safety needs, and also that children interact 

with public space in unique ways. Child-friendly design includes features like traffic calming, and also includes 

opportunities for children to play and interact with public spaces in an age-appropriate manner (i.e. including play 

features, basket-ball courts, skate parks, or other elements that encourage active play).  

A sustainable public realm also prioritizes greenscaping, or the inclusion of native vegetation, street trees, and 

natural features. Greenscaping has environmental benefits, including storm water management and cooling effects. 

It also has social and psychological benefits; public spaces with ample green spaces encourage people to travel 

actively, and make spaces livelier and more inviting.  

Residents would also like to see principles of placemaking reflected in the Bethune Street design. Placemaking 

refers to creating public spaces that highlight local culture and identity, and are welcoming places to spend time. 

This can be achieved through creative community art projects, signage, street furniture, historical markers, or other 

features that contribute to a unique place-based identity.  

Lastly, residents would like to see safety prioritized in the new street design. Intersection design, lighting, sightlines, 

and clear delineation of space can contribute to safely, but perhaps most of all, the critical mass of people using the 

space to walk, bike, socialize, and play will contribute to building a safer street for all.  

The City has been very receptive of including these guiding principles in the Bethune Street design process. The 

ANC project has been invited to present the guiding principles and showcase resident-informed visions for the 

streetscape during the Bethune Street public consultations. Join us on May 19 from 3:00 pm- 5:00 pm, or from 6:00 

- 8:30 at the Holiday Inn to learn more, and to provide your input about how to make Bethune street a healthy, 

sustainable, and vibrant public space.  

ii. My edit of Tessa’s article. 

The design of our urban public spaces, streets, and sidewalks affects how we interact, travel, and recreate on a day-

to-day basis.  

Since May 2014, GreenUP has worked with a participatory urban planning project called Active Neighbourhood 

Canada (ANC).  In collaboration with diverse community partners, the ANC project has engaged residents of the 

Stewart Street area in reimagining public spaces, with the goal of creating a healthier and more sustainable 

neighbourhood.  

The upcoming Bethune Street redevelopment project has been a key focus for the ANC project. The Bethune Street 

redevelopment is a part of the City of Peterborough’s Flood Reduction plan.  

Starting in Spring 2017, the Bethune Street roadway will be removed from curb-to-curb in order to accommodate an 

underground flood mitigation plan. This provides an opportunity for the streetscape to be rebuilt in a way that is 

innovative and supportive of diverse uses, such as walking, biking, socializing, playing, and traveling with assisted 

mobility devices.  

In other words, the Bethune Street project is an excellent opportunity to showcase how urban design can contribute 

to a healthier and more sustainable community!  

The City-led public consultations for the Bethune Street redevelopment begin on May 19, with two public 

consultations to gather feedback about the proposed preliminary designs. The consultations will take place at 

3:00pm – 5:00pm and from 6:00pm – 8:30pm at the Holiday Inn (150 George Street).  
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It is important to meaningfully involve citizens in urban planning and design processes, and to value the knowledge 

they bring to the table, because citizens hold unique knowledge of what works (and what doesn’t work) for their 

community.  

Although the City-led consultation process is just beginning, the ANC project has already been talking to residents 

about their priorities for Bethune Street. With feedback from residents, and the support of a group of Masters of 

Planning students from Ryerson University, the ANC project has proposed a set of guiding principles for healthy 

and sustainable urban design.  

These guiding principles include mobility and connectivity, accessibility, child-friendly design, greenscaping, 

placemaking, and a safe neighbourhood. We hope that these principles can help support people as they participate in 

public consultations, and we’ve outlined each of the principles below. 

Mobility and connectivity is a key concern for the Bethune Street project, because the Bethune Street corridor has 

potential to become a significant connector for Peterborough’s cyclist and pedestrian networks.  

Bethune Street currently lacks infrastructure to support cyclists and pedestrians, but it is already a widely used active 

transportation route. Bethune Street connects with several major multi-use trails, so prioritizing diverse 

transportation modes will help create a more robust active transportation network.  

Accessibility is a guiding principle because a healthy public space values all members of the community, and strives 

to ensure that everyone can access space equitably. Examples of accessible design include curb cuts, rest areas, 

legible signage, and well-paved sidewalks and paths.  

Similarly, child-friendly design recognizes that children have specific safety needs, and also that children interact 

with public space in unique ways. Child-friendly design includes features like traffic calming, and offers 

opportunities for children to play and interact with public spaces in an age-appropriate manner (i.e. including play 

features, basket-ball courts, skate parks, or other elements that encourage active play).  

A sustainable public realm also prioritizes greenscaping, or the inclusion of native vegetation, street trees, and 

natural features. Greenscaping has environmental benefits, including storm water management and cooling effects. 

It also has social and psychological benefits; public spaces with ample green spaces encourage people to travel 

actively, and make spaces livelier and more inviting.  

Residents would also like to see principles of placemaking reflected in the Bethune Street design. Placemaking 

refers to creating public spaces that highlight local culture and identity. This can be achieved through creative 

community art projects, signage, street furniture, historical markers, or other features that contribute to a unique 

place-based identity.  

Lastly, residents would like to see safety prioritized in the new street design. Intersection design, lighting, sightlines, 

and clear delineation of space can contribute to safely, but perhaps most of all, the critical mass of people using the 

space to walk, bike, socialize, and play will contribute to building a safer street for all.  

Urban design influences the health and sustainability of our communities. Car-centric urban design contributes to 

social isolation, increased risk of chronic disease, and negative environmental impacts. However, when social 

inclusion and active use of public spaces are prioritized in design plans, urban design can be an effective tool to 

build healthy and sustainable communities. 

The City has been very receptive of including these guiding principles in the Bethune Street design process. The 

ANC project has been invited to present the guiding principles and showcase resident-informed visions for the 

streetscape during the Bethune Street public consultations.  

Join us on May 19 from 3:00 pm- 5:00 pm, or from 6:00 - 8:30 at the Holiday Inn to learn more, and to provide your 

input about how to make Bethune Street a healthy, sustainable, and vibrant public space. 
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2. Article on the Peterborough Children’s Water Festival, written by Heather Ray, Water 

Programs Coordinator at GreenUP. Published week of May 23, 2016. 

Link to published article on The Peterborough Examiner: 

http://www.thepeterboroughexaminer.com/2016/05/24/popular-annual-peterborough-

childrens-water-festival-returns-to-riverview-park-and-zoo-this-week 

Link to published article on Kawartha Now: 

http://kawarthanow.com/2016/05/26/peterborough-childrens-water-festival/ 

 

i. Heather’s draft. 

Students from Peterborough and the surrounding area are flooding the Riverview Park and Zoo as the Peterborough 

Children’s Water Festival (PCWF) celebrates 15 years of water education on May 25th and 26th, 2016. Students and 

volunteers are encouraged to ‘Bring the Blue’ as they connect with our most essential resource – water.  

For 15 years the Peterborough Children’s Water Festival has been delivering water-related education through a 

number of hands-on, interactive activities. Each year activity centres are reviewed, updated and newly created to 

ensure that information presented is up to date, relevant and appealing. The activity centres are designed to provide a 

stimulating and active form of learning so students learn as much as possible, while being active and having fun!    

To celebrate the 15th anniversary of the PCWF many exciting water themed surprises have been planned by the 

2016 Organizing Committee, comprised of representatives from Peterborough Utility Services, Riverview Park and 

Zoo, City of Peterborough, GreenUP, Trent University, Ontario Waterpower Association, Otonabee Conservation 

and the community. The PCWF, along with Peterborough Utilities, is proud to announce the unveiling of the new 

PTBO H20 Mobile Drinking Water Station at the PCWF. The PTBO H20 is equipped with 8 water fountains and 8 

water bottle refill stations that can be used to refill your water bottle with refreshing cold tap water – and provide 

water education. 

In 2016 the PCWF is preparing to bring the festival to you through the new Wonders of Water (W.O.W) education 

program! Still in its infancy, the program will be launched at the 15th PCWF as we prepare to bring the magic and 

thrill of the PCWF right into your learning space, whether that be a classroom or informal community gathering. 

Many more surprises are also in store at the 15th PCWF as we anticipate a visit from our mascot who will be 

handing out a take home gift to students thanks to the TD Friends of the Environment.  Many thanks to funding 

made available by the Ontario Trillium Foundation in support of the PTBO 2H0 and the W.O.W education program.  

The 15th PCWF will create a splash as we prepare to welcome close to 1,400 students, in grades 2 to 5, from 18 

schools across Peterborough City and County and beyond. In 2016 the PCWF will feature 35 interactive learning 

centers.  New learning centres include ‘Great Lakes’, ‘Splashy Feud’ and the newly revamped festival favorite 

‘Sponge Bog Frog Hop’. Over 100 High School students from TASS, St. Petes, Holy Cross and LDSS dedicate time 

and energy toward the delivery of the learning centres and help educate the younger generation on the importance of 

water. Many of the students joining the festival in 2016 have participated in the PCWF as elementary students and 

are excited to pass along the knowledge and experience they gained years ago.  

The PCWF is thankful for the tremendous financial, in-kind and volunteer support received by the community. With 

over 40 community supporters offering financial and in-kind contributions and over 1000 hours of volunteer time 

estimated over the two-day event, the PCWF could not be possible without the support and contributions made by 

the community.  

For more information about the Peterborough Children’s Water Festival or the W.O.W program, please contact 

PCWF Coordinator, Heather Ray at info@pcwf.net or call 705-745-3238 ext. 208. 

ii. My edit of Heather’s article. 

For fifteen years the Peterborough Children’s Water Festival (PCWF) has been delivering water-related education 

through a variety of hands-on, interactive activities. 

http://www.thepeterboroughexaminer.com/2016/05/24/popular-annual-peterborough-childrens-water-festival-returns-to-riverview-park-and-zoo-this-week
http://www.thepeterboroughexaminer.com/2016/05/24/popular-annual-peterborough-childrens-water-festival-returns-to-riverview-park-and-zoo-this-week
http://kawarthanow.com/2016/05/26/peterborough-childrens-water-festival/
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Students from Peterborough and the surrounding area will be flooding the Riverview Park and Zoo as the PCWF 

celebrates fifteen years of water education on May 25th and 26th. Students and volunteers are encouraged to ‘Bring 

the Blue’ as they connect with our most essential resource – water.  

Each year activity centres are reviewed, updated, and newly created to ensure that the information presented is up-

to-date, relevant, and appealing. The activity centres are designed to provide a stimulating and active form of 

learning so that students learn as much as possible, while being active and having fun!    

Many exciting water-themed surprises have been planned by the 2016 Organizing Committee, comprised of 

representatives from the City of Peterborough, GreenUP, Peterborough Utility Services, Ontario Waterpower 

Association, Otonabee Conservation, Riverview Park and Zoo, Trent University, and the community.  

The PCWF, along with Peterborough Utilities, is proud to announce the unveiling of the new PTBO H20 Mobile 

Drinking Water Station at the PCWF. The PTBO H20 is equipped with eight water fountains and eight water bottle 

refill stations that can be used to refill your water bottle with refreshing cold tap water. 

The PCWF is also preparing to bring the festival to you through the new Wonders of Water (W.O.W) education 

program! Still in its infancy, the program will be launched at this year’s PCWF as we prepare to bring the magic and 

thrill of the PCWF right into your learning space, whether that be a classroom or an informal community gathering.  

Many more surprises are also in store, including a visit from our mascot who will be handing out a take-home gift to 

students courtesy of the TD Friends of the Environment.   

The PCWF will feature thirty-five interactive learning centers.  New learning centres include ‘Great Lakes’, 

‘Splashy Feud’, and the newly revamped festival favourite ‘Sponge Bog Frog Hop’.  

Over 100 high school students from TASS, St. Peter’s, Holy Cross and LDSS dedicate time and energy toward the 

delivery of the learning centres, and help educate the younger generation on the importance of water. Many of the 

students joining the festival in 2016 have participated in the PCWF as elementary students and are excited to pass 

along the knowledge and experience they gained years ago.  

The fifteenth PCWF will create a splash as we prepare to welcome close to 1,400 students in grades two to five from 

eighteen schools across Peterborough City and County, and beyond. 

The PCWF is thankful for the tremendous financial, in-kind and volunteer support received by the community. With 

over forty community supporters offering financial and in-kind contributions, and over 1000 hours of volunteer time 

estimated for the two-day event, the PCWF could not be possible without the support and contributions made by the 

community.  

Many thanks to funding made available by the Ontario Trillium Foundation in support of the PTBO H20 and the 

W.O.W education program. For more information about the Peterborough Children’s Water Festival or the W.O.W 

program, please contact PCWF Coordinator Heather Ray at info@pcwf.net or call 705-745-3238 ext. 208. 
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3. Article on International Trails Day, written by me. Published week of May 30, 2016. 

Link to published article on The Peterborough Examiner: 

http://www.thepeterboroughexaminer.com/2016/06/01/special-events-planned-saturday-

to-mark-international-trails-day 

Link to published article on Kawartha Now:  

http://kawarthanow.com/2016/06/02/international-trails-day-2016/ 

 

i. My draft. 

The region we live, work, and play in is rich with opportunities for outdoor recreation and alternative transportation 

routes. 

Saturday June 4 is International Trails Day, and communities throughout the region are encouraging residents to 

walk, run, hike, or cycle the well-developed trail systems that Peterborough City and County has to offer.  

International Trails Day recognizes that trails connect communities, and celebrates the healthy lifestyle they 

encourage. Trails not only offer endless opportunities for recreation and exercise in nature, they also provide urban 

routes for those who want to limit their use of motor vehicles, but who may not feel fully comfortable cycling on the 

roads.  

Leading the fifth annual International Trails Day Festival is The Otonabee Region Conservation Authority (ORCA). 

Guided trail tours are planned between June 1 and June 4, so lace up your running shoes or hop on your bike to 

check out a new or favourite route in the area!  

On June 1 ORCA is hosting a two-hour, guided hike at 2611 Old Norwood Road beginning at 1:30pm. On the 

following day, Royal Gardens is leading a leisurely seniors walk along the Millenium Trail at 2:00pm.  

June 4 has the most activities planned. Beginning at 10:00am, ORCA and the Peterborough Cycling Club are 

offering trail rides, workshops, and exhibitors, again at 2611 Old Norwood Road. This event promises fun for the 

entire family. 

The Lakefield Trail Committee and Township of Selwyn have also organized a guided hike to discover the sights 

and sounds of nature. Those interested are asked to meet at the Marshlands Centre at 10:00am. Likewise, the County 

of Peterborough is encouraging visitors to walk or cycle along the scenic River Road Trail with other participants 

between 10:00am and 2:00pm.  

More information about each of these activities can be found on the ORCA website. If you’d like to plan your own 

adventure in celebration of Trails Day, Kawartha Now has posted detailed information about regional trails on their 

website under the section Trail Guides – The Kawarthas. 

International Trails Day will be celebrated as the May challenge, Shifting Gears, comes to a close on June 3. 

The Shifting Gears Challenge encourages workplaces, schools, and community members of the Peterborough area to 

swap their vehicles for alternative modes of transportation throughout the month. Participants log their trips online, 

and are able to view how much carbon dioxide they saved by forgoing their car in favour of sustainable 

transportation options.  

With this challenge winding down, Trails Day offers a chance to consider how we can continue to make sustainable 

choices and incorporate the use of trails into our daily commute or leisure activities. 

Within the city, there are a variety of trail systems to use, which are well documented on the City of Peterborough’s 

Trails and Bikeways Map. The Parkway Trail, the Rotary Greenway Trail, the Willowcreek Trail, and the Crawford 

Rail Trail offer paved routes throughout the city.  

The Trans Canada Trail also runs through the city and beyond, offering a rural route westward towards Lindsay and 

Omemee, and eastward towards Hastings. Users will pass right through GreenUP’s Ecology Park while traversing 

the urban section of the trail. 

http://www.thepeterboroughexaminer.com/2016/06/01/special-events-planned-saturday-to-mark-international-trails-day
http://www.thepeterboroughexaminer.com/2016/06/01/special-events-planned-saturday-to-mark-international-trails-day
http://kawarthanow.com/2016/06/02/international-trails-day-2016/
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A new development within the last year, and important to recognize this Trails Day, is the extension of the Trans 

Canada Trail.  

Previously ending at Lansdowne and Ashburnham, another 1.8kms of trail was added to the route last year. On 

November 10, 2015 this final section was officially opened, offering a mostly paved trail extending from 

Lansdowne Street south of Technology Drive to the Old Keene Road.  

Rural trails that are not paved are still well maintained and composed of relatively smooth crushed limestone. 

The section of the Trans Canada Trail that runs through the Peterborough area connects around fifteen communities. 

It is 120 kilometres in length, extending from Campbellford to Manilla, and developing portions of the trail in this 

area is part of a larger plan to have a continuous cross-country trail. The anticipated completion of this 24,000 

kilometer trail is expected to be done in time to celebrate Canada’s 150th anniversary of Confederation in 2017. 

Familiarizing ourselves with trail systems helps to re-conceptualize how we can get from point A to point B, shifting 

our focus away from car-centric transportation. With bike fix-it stands now installed around the city, and detailed 

maps – available at the GreenUP store – showing the various options for trail usage, there is an effort to show 

residents that trails are reliable, safe, affordable, and self-sustainable transportation routes.   

Frequenting the trails also encourages us to consider other ways of spending our leisure time, perhaps taking up a 

new sport or activity that can be done on these routes. In doing so, you’ll be able to socialize with other trail users, 

benefit from spending time in nature, and can knock off some time spent inside a gym by instead getting your 

exercise outdoors. 

For anyone unfamiliar with the trail system, be sure to pick up a Trails Map from the GreenUP store so you can 

begin your adventure through the beautiful trails within Peterborough and beyond! 

ii. Karen Halley’s (Communications Specialist) edit of my draft. 

Celebrating Peterborough area trails this week with International Trails Day 

By Amy Bowen, GreenUP Communications Intern 

The region we live, work, and play in is rich with opportunities for outdoor recreation and alternative transportation 

routes. 

This Saturday, June 4 is International Trails Day, and communities throughout the region are encouraging residents 

to walk, run, hike, and cycle the well-developed trail systems that Peterborough City and County have to offer.  

International Trails Day recognizes that trails connect communities and celebrates the healthy lifestyle they 

encourage. Trails not only offer endless opportunities for recreation and exercise in nature, they also provide urban 

routes for those who want to limit their use of motor vehicles but who may not feel fully comfortable cycling on the 

roads.  

International Trails Day will be celebrated this spring, as the May Shifting Gears challenge comes to a close. 

The Shifting Gears Challenge encourages workplaces, schools, and community members of the Peterborough area to 

swap their vehicles for alternative modes of transportation throughout the month of May.  

With this challenge winding down, Trails Day offers the opportunity to consider how we can continue to make 

sustainable choices and incorporate the use of trails into our daily commute or leisure activities. 

Within the city, there are a variety of trail systems to use, which are well documented on the City of Peterborough’s 

Trails and Bikeways Map. The Parkway Trail, the Rotary Greenway Trail, the Willowcreek Trail, and the Crawford 

Rail Trail offer paved routes throughout the city.  

The Trans Canada Trail also runs through the city and beyond, offering a rural route westward towards Lindsay and 

Omemee, and eastward towards Hastings. Users will pass right through GreenUP’s Ecology Park while traversing 

the urban section of the trail. 
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A new development within the last year, and important to recognize this Trails Day, is the extension of the Trans 

Canada Trail.  

Previously ending at Lansdowne and Ashburnham, another 1.8kms of trail was added to the route last year. On 

November 10, 2015 this final section was officially opened, offering a mostly paved trail extending from 

Lansdowne Street south of Technology Drive to the Old Keene Road.  

Rural trails composed of smooth crushed limestone are well maintained and offer routes that extend beyond the 

city’s borders.  

The section of the Trans Canada Trail that runs through the Peterborough area connects around fifteen communities. 

It is 120 kilometres in length, extending from Campbellford to Manilla, and developing portions of the trail in this 

area is part of a larger plan to have a continuous cross-country trail. The anticipated completion of this 24,000 

kilometer trail is expected to be connected in time to celebrate Canada’s 150th anniversary of Confederation in 2017. 

Familiarizing ourselves with trail systems helps to re-conceptualize how we can get from point A to point B, shifting 

our focus away from car-centric transportation. Bike fix-it stands are now installed around the city, and detailed 

maps – available at the GreenUP store – display the various options for local trail usage, showing residents that trails 

are reliable, safe, affordable, and self-sustainable transportation options.   

This week, there are several events planned in celebration of our local trails. The Otonabee Region Conservation 

Authority (ORCA) is leading the fifth annual International Trails Day Festival with guided trail tours planned 

between June 1 and June 4.  Lace up your running shoes or hop on your bike to check out a new, or your favourite 

route in the area!  

On June 1, ORCA is hosting a two-hour, guided hike at the Harold Town Conservation Area at 2611 Old Norwood 

Road beginning at 1:30pm. On the following day, Royal Gardens is leading a leisurely seniors walk along the 

Millenium Trail at 2:00pm.  

Many activities are planned for June 4. Beginning at 10:00am, ORCA and the Peterborough Cycling Club are 

offering trail rides, workshops, and exhibitors at Harold Town Conservation Area. This event promises fun for the 

entire family. 

The Lakefield Trail Committee and Township of Selwyn have also organized a guided hike to discover the sights 

and sounds of nature. Those interested are asked to meet at the Marshlands Centre in Lakefield, at 10:00am. 

Likewise, the County of Peterborough is encouraging visitors to walk or cycle along the scenic River Road Trail 

with other participants between 10:00am and 2:00pm.  

More information about each of these activities and a full list of events can be found on the ORCA website, 

otonabee.com. If you’d like to plan your own adventure in celebration of Trails Day, KawarthaNow has posted 

detailed information about regional trails on their website, kawarthanow.com under the section Trail Guides – The 

Kawarthas. 

Frequenting trails encourages us to consider other ways of spending our leisure time, perhaps taking up a new sport 

or activity that can be enjoyed on these routes. In doing so, you’ll be able to socialize with other trail users, benefit 

from spending time in nature, and can knock off some time you might otherwise spend inside a gym by instead, 

getting your exercise outdoors. 

For anyone unfamiliar with the trail system, be sure to pick up a Trails Map from the GreenUP Store and Resource 

Centre so you can begin your adventure through the beautiful trails within Peterborough, and beyond!  

 

 

 

 

http://www.otonabee.com/parks-trails/trails/
http://www.kawarthanow.com/kawarthanowguide/areatrails.asp
http://www.kawarthanow.com/kawarthanowguide/areatrails.asp
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4. Article on Ontario’s Climate Change Action Plan, written by me. Published week of June 

20, 2016.  

Link to published article on The Peterborough Examiner: 

http://www.thepeterboroughexaminer.com/2016/06/22/get-greener-and-cleaner-with-

new-provincial-action-plan 

Link to published article on Kawartha Now:  

http://kawarthanow.com/2016/06/23/ontario-climate-change-action-plan/ 

 

i. My draft. 

Global warming and climate change are defining issues of our time. 

Recently, the Ontario government released Ontario’s Five Year Climate Change Action Plan, which details the steps 

the province will take to confront climate change between 2016 and 2020. The plan explains both short- and long-

term goals for reducing carbon emissions. 

The document begins by explaining the cap and trade program, a system Ontario adopted in April 2015 to help 

reduce carbon pollution. A provincial-wide “cap” is set that limits carbon emissions, and companies are permitted to 

“trade” in left-over government-allocated credits. 

This trade system provides economic incentive for companies to lower their carbon emissions: businesses will not 

want to exceed their carbon allowance because they will have to purchase more credits, experiencing financial loss. 

Alternatively, some businesses may work at lowering pollution emissions with the intention to sell-off their excess 

credits to other companies for financial gain. 

Every year the cap is lowered. The goal is to reduce carbon emissions from the levels they were at in 1990 by 15% 

in 2020, 37% in 2030, and 80% in 2050.  

The Climate Change Action Plan goes on to discuss land-use planning, explaining that amendments to Ontario’s 

Planning Act will require that climate change be taken into consideration when land-planning decisions are made, 

and that climate change mitigation and adaptation will be mandatory in municipal official plans.  

In other words, the plan indicates an effort to re-design policy so that sustainable practices are built into the structure 

of our communities.  

The document clearly indicates that instead of taking away personal choice from citizens by imposing strict non-

negotiable rules across the province, it aims to give citizens choice by allowing them to work within the plan’s 

framework specific to their company, household, and community needs.  

It states that no one will have to, for example, stop using gas in their home or give up their gas-powered car by a 

certain date. Instead, the plan attempts to offer positive reasons for reducing our collective carbon footprint; it aims 

to show how lowering carbon emissions will enhance lifestyle rather than take away from it. 

Confronting climate change does not mean going with less, but rather understanding what can be gained by 

switching to a lower-emissions lifestyle. 

Importantly, the plan recognizes the need to collaborate with First Nations and Métis communities and to support 

low-carbon research and development. In doing so, training programs will be set up that offer Ontarians jobs, 

educational opportunities, and chances for strengthening community relationships. 

Goals of the plan that might be felt more at the local and household level include the Green Bank lending program.  

One initiative of this program provides households with assistance to secure flexible, low-interest financing.  

This financing will help with the cost of greenhouse gas-reducing energy improvements that people make to their 

homes. Low- and moderate-income households can expect to benefit from special provisions that acknowledge their 

financial need. 

http://www.thepeterboroughexaminer.com/2016/06/22/get-greener-and-cleaner-with-new-provincial-action-plan
http://www.thepeterboroughexaminer.com/2016/06/22/get-greener-and-cleaner-with-new-provincial-action-plan
http://kawarthanow.com/2016/06/23/ontario-climate-change-action-plan/
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Another new development is the Home Energy Rating and Disclosure program, which will require households to 

undergo an energy audit before being listed for sale. This requirement is scheduled to take effect in 2019.  

The province has seen the development of sustainable urban design and the plan will continue to support these 

actions. For example, establishing more commuter cycling infrastructure and investing in bicycle parking at 

provincially managed transit stations – for example, GO transit stops – are prioritized in the plan.  

The document also specifies a revision of provincial road and highway standards that will require commuter cycling 

infrastructure to be considered for all projects where it is safe and feasible.  

Or, if cycling and walking are not viable options for your lifestyle, there are incentives for choosing to purchase 

electric vehicles over carbon-emitting vehicles.  

The plan will extend the current rebate program for electric vehicle purchases – up to $14,000 when leasing or 

buying – until 2020, and offering up to $1000 for the installation of home-charging stations. In addition, for 

consumers worried about the price of their electricity bill due to charging electric vehicles, the Ontario government 

will offer free overnight charging for four years beginning in 2017. 

These are only some of the many initiatives that the plan proposes. In its entirety, Ontario’s Climate Change Action 

Plan endeavors to provide a holistic approach to tackling climate change by setting goals at the provincial and 

municipal levels, providing financial incentives for companies and households, and by revising current land and 

resource use to properly utilize and preserve our natural resources for future generations. 

As the area’s leading environmental organization, GreenUP offers and is partnered with many programs that are in 

line with these initiatives. If you visit the GreenUP website, you can find programs specific to your home, business, 

family, community, or school by accessing the links on the top banner of the front page.  

GreenUP’s Green Business is available to help business owners introduce sustainable practices into their 

workplaces. Not only will making these changes help the environment, they will also help business owners reduce 

their costs in energy usage and enable them to re-direct these savings into areas that will further help their business 

succeed. 

GreenUP also has programs that will help homeowners lower the cost of their energy usage. 

Programs like the Enbridge Gas Distribution Home Winterproofing Program assists homeowners and tenants in 

financial need to lower energy bills and cut natural gas consumption. The Green Solar Audit program can help you 

learn more about the potential of solar energy and how you can use it in your home, commercial business, or 

institution. 

Many options to participate in the effort to reduce carbon emissions, and subsequently save money on energy bills 

and live healthier lifestyles, are available depending on individual needs.  With the services GreenUP offers at the 

local level, and by utilizing these forthcoming initiatives specified in the Climate Action Change Plan, we can move 

forward to receive the benefits of a carbon-free society! 

ii. Brianna Salmon’s (Executive Director) edit of my article. 

Global warming and climate change are defining issues of our time. 

Recently, the Ontario government released Ontario’s Five Year Climate Change Action Plan, which details the steps 

the province will take to confront climate change between 2016 and 2020. The plan explains both short and long-

term goals for reducing carbon emissions, and could have significant implications for our community and our 

environment.  

Major elements in the plan include the implementation of a Cap and Trade program, proposed changes to local land-

use planning policy, the introduction of a Green Bank lending program, changes to energy auditing practices, and 

policies and funding to support active and efficient modes of transportation.  

Cap and Trade Carbon Pricing 
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The document begins by explaining the cap and trade program, a system the province plans to use to reduce carbon 

pollution. An Ontario-wide “cap” is set that limits carbon emissions, and companies are permitted to “trade” in 

government-allocated credits – either to purchase more, if they exceeded their emissions cap, or to sell credits, if 

they managed to emit less than they were allocated. 

This trade system provides economic incentive for companies to lower their carbon emissions; businesses will not 

want to exceed their carbon allowance because they will have to purchase more credits, experiencing financial loss. 

Alternatively, some businesses may work at lowering pollution emissions with the intention to sell-off their excess 

credits to other companies for financial gain. 

Every year the cap is lowered. The goal is to reduce carbon emissions from the levels they were at in 1990 by 15% 

in 2020, 37% in 2030, and 80% in 2050.  

Land-Use Planning 

The Climate Change Action Plan also has implications for local land-use planning, including proposed amendments 

to Ontario’s Planning Act that could require that climate change be taken into consideration when land-planning 

decisions are made, and that climate change mitigation and adaptation be mandatory in municipal official plans.  

In municipalities across the Province, Official Plans exist to establish key priorities and directions for future 

community development. The proposed changes to Official Plans in the Climate Change Action Plan could help to 

make climate change more central, and could help to embed other climate-focused strategy documents, such as our 

Community Climate Change Action Plan currently being developed by Sustainable Peterborough, within this 

provincial overarching framework.  

In other words, the plan indicates an effort to re-design policy so that sustainable practices are built into the structure 

of our communities.  

Home and Business Energy-Efficiency Upgrades 

The document aims to incentivize environmentally sustainable decision-making and to provide citizens with the 

information and resources needed to give citizens choice by allowing them to work within the plan’s framework 

specific to their company, household, and community needs. This is the intension behind the Green Bank and the 

pre-sale home energy audit. 

The Green Bank lending program will provide households with assistance to secure flexible, low-interest financing 

that will help with the cost of greenhouse gas-reducing energy improvements that people can make to their homes. 

Low and moderate-income households will also be able to access additional programs to support energy-saving 

retrofits and decrease ongoing energy and heating costs.  GreenUP already offers programs like the Enbridge Gas 

Distribution Home Winterproofing Program, which assists qualifying homeowners and tenants in lowering their 

energy bills and cutting natural gas consumption. The Peterborough Utilities Group offers similar programs for 

qualifying electricity companies. 

Another new development is the Home Energy Rating and Disclosure program, which will require households to 

undergo an energy audit before being listed for sale. This requirement is scheduled to take effect in 2019, and would 

help prospective homeowners to better anticipate future heating and electricity use, and understand the kinds of 

retrofits they might be able to make in order to have a more efficient home.  

Active and Efficient Transportation 

Across the province and in our own community, infrastructure to support active transportation has become 

increasingly common, and the Plan will continue to support this kind of development. For example, the Plan 

proposes to establish more commuter cycling infrastructure and to invest in bicycle parking at provincially managed 

transit stations – for example, at GO transit stops. 

The document also specifies a revision of provincial road and highway standards that will require commuter cycling 

infrastructure to be considered for all projects where it is safe and feasible.  
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If cycling and walking are not viable options for your lifestyle, there are also incentives for choosing to purchase 

electric vehicles over carbon-emitting vehicles.  

The plan will extend the current rebate program for electric vehicle purchases – up to $14,000 when leasing or 

buying – until 2020, and offer up to $1000 for the installation of home-charging stations. In addition, for consumers 

worried about the price of their electricity bill due to charging electric vehicles, the Ontario government will offer 

free overnight charging for four years beginning in 2017. 

These are only some of the many initiatives that the plan proposes, and while implementation could take many 

years, a cohesive focus on climate change is an important step forward for our province and our cities. GreenUP is 

committed to supporting environmentally sustainable action, at home, at work, and at school, and we are excited to 

see climate change action plans being developed both locally at provincially.  

Climate change is complex, and identifying the opportunities to make change in your own life can feel intimidating, 

but we’re here to help!   We offer programs to support energy efficiency at home or at your business, courses to help 

you feel more comfortable on your bike, and opportunities to get involved in environmental action in your 

community. Visit us online at greenup.on.ca, or drop by our GreenUP Store and Resource Centre to find out more! 

 

5. Article on Pedal Power program, written by Scott Cecchin, Lead Cycling Instructor. 

Published week of July 4, 2016. 

Link to published article on The Peterborough Examiner: 

http://www.thepeterboroughexaminer.com/2016/07/05/cycling-education-and-

infrastructure-can-help-a-community-reconnect-with-its-surroundings 

Link to published article on Kawartha Now: 

http://kawarthanow.com/2016/07/07/kids-bike-safety-infrastructure/ 

 

i. Scott’s draft. 

Cycling Education and Infrastructure Help Build Healthier Road Culture 

Written by Scott Cecchin 

Lead Cycling Instructor, Transportation and Urban Design Programs 

We seemingly live in a time when there are more ways than ever to connect with the people around us. One of 

technology’s great claims is its ability extend our own abilities out into the world, and allow us to interact with that 

world in new ways. However a closer look at our culture reveals people who are increasingly disconnected – not 

only from other people, but also from our environments, and even our own bodies. Bicycles are one way we can 

work towards reconnection with our world. But safety and comfort can be barriers to travelling by bike. 

With this vision of reconnection in mind, GreenUP is offering bike programs for children throughout the school year 

and summer months. The Pedal Power program was established in 2013 as a partnership between GreenUP and 

B!KE: the Peterborough Community Cycling Hub, and is currently funded through the Ontario Trillium Foundation 

and the Government of Ontario. Pedal Power, now completing its fourth year, continues to bring cycling safety 

education and handling exercises to students with the aim of helping kids be more comfortable and confident 

cyclists in Peterborough. 

Beyond the school year, GreenUP and B!KE are extending their partnership into the summer months to create both 

family and children’s programming around the city. We are currently planning: 

• Various family cycling workshops, which let families learn the basics of bike safety and riding skills together. 

• A community bike rodeo in early August. Bike rodeos are a fun way for kids to practice their cycling skills, 

covering everything from helmet fitting, to proper braking technique, to practicing avoiding obstacles.  

http://www.thepeterboroughexaminer.com/2016/07/05/cycling-education-and-infrastructure-can-help-a-community-reconnect-with-its-surroundings
http://www.thepeterboroughexaminer.com/2016/07/05/cycling-education-and-infrastructure-can-help-a-community-reconnect-with-its-surroundings
http://kawarthanow.com/2016/07/07/kids-bike-safety-infrastructure/
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• We’ll also be bringing out our bicycle playground to parks around the city, where kids can have fun riding over 

bumps, teeter totters, and other obstacles, while practicing bike handling skills. 

Check GreenUP’s website (www.greenup.on.ca) for more details as they emerge. 

Programs such as Pedal Power work to give participants both the information and practice necessary to be 

competent and comfortable cyclists. Pedal Power, as well as our other summer programming, focus on four main 

themes to achieve this goal: 

• Being prepared to cycle. This means our bodies are ready and properly equipped, and our bikes are in good 

condition to be ridden. Knowing how to properly fit a helmet and how to identify common bike malfunctions are 

key to avoiding bad situations during bike rides. 

• Being in control of your vehicle. No one wants to flip over their handlebars as they pull their brake levers. 

Practicing proper bike handling technique can help us stay in control in common situations all cyclists find 

themselves in.  

• Being aware of your surroundings. By maintaining a constant awareness of what’s happening around us, we can 

avoid most unpleasant situations on our bikes. When we see what’s coming well in advance, we can more 

comfortably avoid hazards and other things trying to get in our way. 

• Riding in a predictable way. By understanding the rules of the road, and acting as other road users expect us to, 

we make our roadways more safe and comfortable for everyone using them. Bicycles are a vehicle like any other, 

and the sooner children understand how they are expected to behave on the road, the more safer and respectful our 

road culture will become. 

But understanding and practicing bike safety only achieves half of the goal of creating a healthier, happier cycling 

culture. We also need the proper infrastructure in place to make cycling feel like an actual and desirable alternative 

to motorized forms of transportation. 

With this goal in mind, the Active and Safe Routes to School Committee brought 25 bike racks to schools across 

Peterborough city and county, with help from the Healthy Kids Community Challenge Peterborough. Older bike 

rack models, known as wheel benders can cause damage to the bike and rarely fit the mountain bike tires typically 

found on kid’s bikes. Proper bike racks also help reduce theft, another major deterrent to riding bikes to school. 

Bikes can be an easy and fun way to connect – or reconnect – to our environments, our neighbourhoods, and our 

own bodies. Cycling keeps us in tune with our own physical health. It brings us closer to our transportation systems, 

and teaches kids how to properly interact with those systems on their own. It also brings us closer to the actual 

environments we exist within. These connections are only one small part of cultivating thriving communities. But if 

we don’t give our kids the knowledge, practice, and infrastructure to make cycling a real choice, we limit what is 

possible for future generations. 

ii. My edit of Scott’s article. 

Cycling Education and Infrastructure Help Build Healthier Road Culture 

Written by Scott Cecchin 

Lead Cycling Instructor, Transportation and Urban Design Programs 

We live in a time when there are more ways than ever to connect with the people around us. Yet, despite this 

connectivity, a closer look at our culture reveals increasing disconnection in some areas of our lives – for example, 

from our physical environments, and even our own bodies.  

Utilizing bicycles is one way that we can work towards reconnection with our surroundings. But, safety and comfort 

can be barriers to travelling by bike. 

With this vision of reconnection in mind, GreenUP is offering bike programs for children throughout the school year 

and summer months. The Pedal Power program was established in 2013 as a partnership between GreenUP and 
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B!KE: The Peterborough Community Cycling Hub, and is currently funded through the Ontario Trillium Foundation 

and the Government of Ontario.  

Pedal Power, now completing its fourth year, continues to bring safe cycling education and handling exercises to 

students with the aim of helping kids be more comfortable and confident cyclists. 

Beyond the school year, GreenUP and B!KE are extending their partnership into the summer months to create both 

family and children’s programming around the city. We are currently planning: 

•Various family cycling workshops, which let families learn the basics of bike safety and riding skills together. 

•A community bike rodeo in early August. Bike rodeos are a fun way for kids to practice their cycling skills, 

covering everything from helmet fitting, to proper braking technique, to practicing how to avoid obstacles.  

•We’ll also be bringing out our bicycle playground to parks around the city, where kids can have fun riding over 

bumps, teeter totters, and other obstacles, while practicing bike handling skills. 

Programs such as Pedal Power work to give participants both the information and practice necessary to be 

competent and comfortable cyclists. Pedal Power, as well as our other summer programming, focuses on four main 

themes to achieve this goal: 

•Being prepared to cycle. This means our bodies are ready and properly equipped, and our bikes are in good 

condition to be ridden. Knowing how to properly fit a helmet and how to identify common bike malfunctions are 

key to avoiding bad situations during bike rides. 

•Being in control of your vehicle. No one wants to flip over their handlebars as they pull their brake levers. 

Practicing proper bike handling technique can help us stay in control in common situations all cyclists find 

themselves in.  

•Being aware of your surroundings. By maintaining a constant awareness of what’s happening around us, we can 

avoid most unpleasant situations on our bikes. When we see what’s coming well in advance, we can avoid potential 

hazards. 

•Riding in a predictable way. By understanding the rules of the road, and acting as other road users expect us to, 

we make our roadways more safe and comfortable for everyone using them. Bicycles are a vehicle like any other, 

and the sooner children understand how they are expected to behave on the road, the safer and more respectful our 

road culture will become. 

Understanding and practicing bike safety only achieves half of the goal of creating a healthier, happier cycling 

culture. We also need the proper infrastructure in place to make cycling feel like a convenient and desirable 

alternative to motorized forms of transportation. 

With this goal in mind, the Active and Safe Routes to School Committee brought twenty-five bike racks to schools 

across Peterborough City and County, with help from the Healthy Kids Community Challenge Peterborough.  

Older bike rack models, known as wheel benders, can cause damage to the bike and rarely fit the mountain bike tires 

typically found on kid’s bikes. Proper bike racks also help reduce theft, another major deterrent to riding bikes to 

school. 

Bikes can be an easy and fun way to connect – or reconnect – to our environments, our neighbourhoods, and our 

own bodies. Cycling keeps us in tune with our own physical health. It brings us closer to our transportation systems, 

and teaches kids how to properly interact with those systems on their own.  

Cycling also brings us closer to the physical environments we exist within. These connections are only one small 

part of cultivating thriving communities, but if we don’t give our kids the knowledge, practice, and infrastructure to 

make cycling a real choice, we limit what is possible for future generations. 

For more information on Pedal Power, visit the GreenUP website (www.greenup.on.ca), where updates will be 

posted as they emerge. 
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6. Article on Open Streets Festival, Pulse, written by Hillary Flood, Transportation 

Programs Coordinator. Published week of July 11, 2016. 

Link to published article on The Peterborough Examiner: 

http://www.thepeterboroughexaminer.com/2016/07/12/peterborough-pulse-an-open-

streets-event-returns-saturday-to-george-st-downtown 

Link to published article on Kawartha Now: 

http://kawarthanow.com/2016/07/14/peterborough-pulse-2016/ 

 

i. Hillary’s draft. 

Peterborough Pulse Returns/George Street is open for community fun!/ hmmm… 

Following the footsteps of other cities across the continent, Peterborough has successfully joined the Open Streets 

movement.  Peterborough Pulse, an Open Streets event through the heart of downtown, is gearing up for its second 

annual event.   

It’s hard to believe that a full year has passed since the city experienced its first large-scale Open Streets event, 

Peterborough Pulse. Open Streets was, at the time, an entirely new concept in our community. The idea was to use 

the existing urban landscape, namely our streets, in creative and unexpected ways to promote active transportation 

and healthy communities. It was an idea that was enthusiastically embraced by participants of all ages and interests, 

and the resounding request was for more streets to be opened for biking, strolling, playing and shopping.  

This coming Saturday, Peterborough Pulse will bring the city together once again to reimagine George Street. From 

9am to 3pm, you will be able to walk and bike down the middle of the street and participate in a plethora of 

activities, from axe throwing to star gazing.  

For 2016, your Pulse route stretches from Parkhill Road to Sherbrooke Street, and extends along Charlotte St. to 

Louis Street. As the route easily connects to many local trails, participants may choose to walk or bike to the event. 

The Rotary Greenway Trail, the Trans Canada Trail and the London Street pedestrian bridge lead you to the north 

end of the route, while the Hunter Street bridge and pedestrian bridge just south of Millennium Park help you access 

the south end. Once you reach George Street, you can jog, bike, skate, and roll the 2km route as many times as you 

like.  

Sue Sauve, Chair of the Pulse Steering Committee and Transportation Demand Management Planner with the City 

of Peterborough, is excited to be part of Pulse again this year. She says, ‘Pulse, for me, represents the culmination of 

years of work to make Peterborough more walking and cycling friendly. In creating the Pulse event, we have woven 

together people’s love of walking and cycling with a fun way to explore downtown and interact with different 

groups in our community.” 

And there will be a lot to explore!  Over 75 different community groups and businesses have joined Pulse this year, 

capturing the city’s colourful, unique identity. Participants will discover new and exciting recreation activities, 

experience local entertainment, connect with new initiatives, and learn about healthy communities, all while 

enjoying a vibrant and active public space.  

Along the whole route you may stumble upon playful installations such as gigantic Jenga, elaborate hopscotch, 

bicycle playgrounds, and community chalk murals. Experts will be out demonstrating and leading try-it activities in 

yoga, basketball, dance and martial arts. In the downtown, you will find sidewalk sales and music on every block. 

You can find the activity map and schedule at ptbopulse.com, but we do caution that one of the best elements of 

Peterborough Pulse is being surprised by the unexpected.  

So, how do you prepare for the unexpected? Dress for comfort in whatever weather arrives on Saturday, as Pulse 

will run rain or shine. Bring your bike, skateboard, scooter, or stroller to get you from end to end of the 2km route. 

Bring a refillable water bottle to fill up at the PTBO H20 Water Filing Station, which will be located in front of City 

Hall. Bring along a playful sense of adventure and see what the community has in store for you! 

http://www.thepeterboroughexaminer.com/2016/07/12/peterborough-pulse-an-open-streets-event-returns-saturday-to-george-st-downtown
http://www.thepeterboroughexaminer.com/2016/07/12/peterborough-pulse-an-open-streets-event-returns-saturday-to-george-st-downtown
http://kawarthanow.com/2016/07/14/peterborough-pulse-2016/
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Peterborough Pulse enhances our community’s social fabric positively impacting the way citizens connect and 

interact with each other and their city. This initiative wouldn’t be possible without the support of Pulse funders and 

sponsors including the Investor’s Group, Peterborough Public Transit, LLF Law Offices, Wild Rock, Offices that 

Work, On the Move, Healthy Kids Community Challenge and the Ontario Trillium Foundation.  

Peterborough Pulse is a collaborative project of the City of Peterborough, the Downtown Business Improvement 

Association, the Peterborough Bicycle Advisory Committee, GreenUP, B!KE: the Community Cycling Hub, 

Peterborough Public Health, and Peterborough Square. For more information on Pulse, please contact Hillary Flood, 

PTBOPulse Coordinator, at Hillary.flood@greenup.on.ca, or 705-745-3238. 

 (Image caption: Peterborough Pulse will open a route along George Street from Parkhill Road to Sherbrooke Street 

for jogging, biking, rolling and strolling. ) 

ii. My edit of Hillary’s draft. 

Peterborough Pulse Returns/George Street is open for community fun!/ hmmm… 

Following in the footsteps of other cities across the continent, Peterborough has successfully joined the Open Streets 

movement.  Peterborough Pulse, an Open Streets event through the heart of downtown, is gearing up for its second 

annual event.   

It’s hard to believe that a full year has passed since the city experienced its first large-scale Open Streets event, 

Peterborough Pulse. Open Streets was, at the time, an entirely new concept in our community. 

The idea was to use the existing urban landscape, namely our streets, in creative and unexpected ways to promote 

active transportation and healthy communities. It was an idea that was enthusiastically embraced by participants of 

all ages, and the resounding request was for more streets to be opened for biking, strolling, playing, and shopping.  

This coming Saturday, Peterborough Pulse will bring the city together once again to reimagine George Street. From 

9am to 3pm, you will be able to walk and bike down the middle of the street and participate in a plethora of 

activities, from axe throwing to star gazing.  

For 2016, your Pulse route stretches from Parkhill Road to Sherbrooke Street, and extends along Charlotte Street to 

Louis Street. As the route easily connects to many local trails, participants may choose to walk or bike to the event.  

The Rotary Greenway Trail, the Trans Canada Trail, and the London Street pedestrian bridge lead you to the north 

end of the route, while the Hunter Street bridge and pedestrian bridge just south of Millennium Park allow access to 

the south end. Once you reach George Street, you can jog, bike, skate, and roll the 2km route as many times as you 

like.  

Sue Sauve, Chair of the Pulse Steering Committee and Transportation Demand Management Planner with the City 

of Peterborough, is excited to be part of Pulse again this year.  

“Pulse, for me,” Sauve says, “represents the culmination of years of work to make Peterborough more walking and 

cycling friendly. In creating the Pulse event, we have woven together people’s love of walking and cycling with a 

fun way to explore downtown and interact with different groups in our community.” 

And there will be a lot to explore!  Over 75 different community groups and businesses have joined Pulse this year, 

capturing the city’s colourful, unique identity.  

Participants will discover new and exciting recreation activities, experience local entertainment, connect with new 

initiatives, and learn about healthy communities, all while enjoying a vibrant and active public space.  

Along the route you can expect playful installations such as gigantic Jenga, elaborate hopscotch, bicycle 

playgrounds, and community chalk murals. Experts will be demonstrating and leading try-it activities in yoga, 

basketball, dance, and martial arts.  

mailto:Hillary.flood@greenup.on.ca
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In the downtown area, you will find sidewalk sales and music on every block. Activity maps and schedules are 

available at ptbopulse.com, but one of the best elements of Peterborough Pulse is being surprised by the unexpected.  

So, how do you prepare for the unexpected?  

Dress for comfort in whatever weather arrives on Saturday, as Pulse will run rain or shine. Bring your bike, 

skateboard, scooter, or stroller to get you from end to end of the 2km route, along with a refillable water bottle to fill 

up at the PTBO H20 Water Filing Station, which will be located in front of City Hall. And, arrive with a playful 

sense of adventure to see what the community has in store for you! 

Peterborough Pulse enhances our community’s social fabric, positively impacting the way citizens connect and 

interact with each other and their city. This initiative wouldn’t be possible without the support of Pulse funders and 

sponsors including the Investor’s Group, Peterborough Public Transit, LLF Law Offices, Wild Rock, Offices that 

Work, On the Move, Healthy Kids Community Challenge, and the Ontario Trillium Foundation.  

Peterborough Pulse is a collaborative project of the City of Peterborough, the Downtown Business Improvement 

Association, the Peterborough Bicycle Advisory Committee, GreenUP, B!KE: the Community Cycling Hub, 

Peterborough Public Health, and Peterborough Square. For more information on Pulse, please contact Hillary Flood, 

PTBOPulse Coordinator, at Hillary.flood@greenup.on.ca, or 705-745-3238. 

(Image caption: Peterborough Pulse will open a route along George Street from Parkhill Road to Sherbrooke Street 

for jogging, biking, rolling and strolling.) 

 

7. Article on water conservation, written by me. Published the week of July 18, 2016. Karen 

did not send me her edit of this article.  

Link to published article on The Peterborough Examiner:  

http://www.thepeterboroughexaminer.com/2016/07/19/average-peterborough-resident-

uses-about-250-litres-of-water-every-day 

Link to published article on Kawartha Now: 

http://kawarthanow.com/2016/07/21/july-2016-level-2-low-water-condition/ 

 

i. My draft. 

Water conservation is on our minds given the local drought we’ve been experiencing. The Ontonabee Region 

Conservation Authority reported that every month of 2016, except March, has experienced below normal 

precipitation. 

Last week Level 2 Low Water Conditions were reported for our watershed region. As a result, residents of 

Peterborough City and County are being encouraged to reduce their water use by 20%. 

To better understand how this suggested reduction target will impact our daily routines, we wanted to discuss what a 

decrease by 20% looks like in practice.  

Within the City of Peterborough, the average daily water use is approximately 250L per person! Reducing that 

amount by 20% means reducing your daily water use by roughly 50L.  

To put this in perspective, 250L is equal to about 1.5 full bathtubs of water. Implementing a 20% water conservation 

effort would see a reduction of about .25 of a full bathtub.  

If reducing water usage by 20% seems like a daunting task, below are some simple changes you can make to easily 

meet this goal. 

Environment Canada reports that approximately 55% of Canadian household water use occurs during bathroom 

activities.  

mailto:Hillary.flood@greenup.on.ca
http://www.thepeterboroughexaminer.com/2016/07/19/average-peterborough-resident-uses-about-250-litres-of-water-every-day
http://www.thepeterboroughexaminer.com/2016/07/19/average-peterborough-resident-uses-about-250-litres-of-water-every-day
http://kawarthanow.com/2016/07/21/july-2016-level-2-low-water-condition/
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Showers and baths account for 35% of this usage. Ensuring your shower head is low-flow will help you cut down on 

water use: a regular shower head uses about 20L per minute, while a low-flow uses about 10L per minute. So, if you 

switch to a low flow showerhead, in 5 minutes you will already have reached the goal of reducing water use by 

20%!  

Reducing the amount of time you spend in the shower and filling bathtubs to a lower amount is also suggested. 

Leanne Bing, who works in water conservation at Peterborough Utilities, explains that you can save up to 1000L per 

month of water if you switch to taking a 5 minute shower. 

Leanne also notes that the water from showers and baths can be reused. “You can use a bucket in the shower to 

catch water while you’re adjusting the temperature, or use your old bath water to water plants,” she says.  

Flushing the toilet accounts for 20% of household water use. Switching to a low-flow toilet is a great investment, 

and will use approximately 6L of water per flush compared with older models, which can use up to 13L per flush.  

If you have not replaced your toilet with a low flow version, you can reduce the amount of water per flush by using 

a product called a Toilet Tummy, also known as a Toilet Tank Bank, or making a version of this product with a 

plastic bottle filled with water.  

The amount of water you save with these items depends on your toilet capacity. They hang inside the back of the 

toilet and save the water you displace when you flush the toilet. Testimonials of the product indicate that you can 

save about 3L per flush when using this inexpensive, innovative device!  

Laundry is another household activity that comprises 20% of Canadian household water use. Water can be saved by 

only washing clothes when they are dirty, ensuring you are running full loads, and skipping the extra rinse.  

Activities that require us to turn the tap on and off – doing dishes, brushing our teeth – also use a lot of water if we 

leave the tap running when the water is not being used.  

These are water conservation tips that can be incorporated into your household routines year-round. In the summer 

months water usage can increase by 50%, making now a crucial time to implement these practices.  

Outdoor water usage is largely responsible for this increase, and the city has specified a watering schedule to aid in 

water conservation.  

During June, July, and August, if your numerical street address is even, you may water only on even numbered days 

between 7am and 10pm. If your street address is an odd number, you may water on odd numbered days during the 

same time period. 

An even more water-conscious initiative would be to water your gardens using water stores from rain barrels, and to 

create a water-wise landscape so that the ground retains more moisture. 

“Leaving lawn clippings on the grass will help cool the ground and hold moisture,” Leanne says. “Mowing your 

lawn less and adjusting the height of the grass to 1.5 to 2 inches will also help because taller grass holds more 

moisture. Watering spots on your lawn by hand instead of using a sprinkler will cut down on water waste by 

targeting the areas that need it most.” 

A new program established this year aims to recognize members of the community that have taken steps to build a 

water-wise lawn.  

The Water Wise Neighbour: Landscape Recognition Program, initiated by GreenUP and Peterborough Utilities 

Group, offers the opportunity to nominate a lawn that you believe meets the criteria for being water-wise.  

To nominate, or to review the criteria for a water-wise lawn, visit GreenUP’s website or contact GreenUP’s Water 

Programs Coordinator, Heather Ray. 

These reduction techniques will lessen the strain on our environment during dry times, and also save on our 

household costs!  
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Water conservation efforts will be reflected in your water bill. Leaks are a significant, and unnecessary, source of 

water waste. If you notice spikes on your water bill, and have not been using any more water than you normally do, 

this could be an indication of a water leak within your household appliances. 

Implementing water-wise tactics during this crucial time will help to build these practices into our daily routine, and 

will establish long-term water-conscious practices that will benefit our environment and aid in our household 

savings. 

 

8. Article profiling the Peterborough Square and energy efficient incentive programs, 

written by myself, Troy Weiss of Peterborough Distribution Inc. (PDI), and Brianna 

Salmon, Executive Director of GreenUP. Minor edits were also made by Cathy Mitchell 

of PDI. Published week July 25, 2016. 

Link to published article on The Peterborough Examiner: 

http://www.thepeterboroughexaminer.com/2016/07/27/green-is-good-at-peterborough-

square 

Link to published article on Kawartha Now: 

http://kawarthanow.com/2016/07/28/peterborough-square-energy-efficiency/ 

 

i. Final collaborative draft that was sent to the papers for publication.  

Taking measures to be more energy efficient is a big priority for Peterborough Square, says Manager Cheryl 

McQueen. 

Cheryl has been an avid supporter of energy efficient solutions, participating in the Power Blitz Program and the 

Chilling Project in 2012. By accessing these resources, Peterborough Square received funding for new energy 

efficient lighting, and the old air conditioning system was replaced with a new energy efficient one.  

This year, Cheryl participated in the Save On Energy Retrofit Program, an incentive program offered through 

Peterborough Utilities, which GreenUP’s Green Business Applicant Representative can help you to access! 

Participating in these programs allowed Cheryl to make significant changes to Peterborough Square, enabling the 

building to function more sustainably and cost-efficiently. 

Cheryl specifies the financial savings as enticement to participate in these incentive programs.  

“Especially when you are doing leasing, a lot of tenants want to see that you are being proactive in making your 

building much more energy efficient because the end result is that it controls the operating costs,” she says. “The 

more energy efficient I am, the tenants save as well.” 

The projects Peterborough Square implemented this year include the installation of LED lighting systems and five 

Variable Frequency Devices (VFDs). 

Financial incentives were granted by Save On Energy Retrofit Programs, a provincial program that business 

operators access through local hydro companies. 

The total cost of the LED Lighting project was $37,000, but Peterborough Square received an incentive of $10,000 

to implement these changes. Most importantly, it has been calculated that Peterborough Square will save $23,000 a 

year in operating costs by switching to LED lighting.  

And, the Return on Investment (ROI) calculation for this project is only 1.22 years. This means that in less than a 

year and a half, Peterborough Square will have saved enough money on energy use to cover the initial start-up cost! 

Likewise, the installation of five VFDs will also enable Peterborough Square to save on energy use. VFDs are a type 

of motor controller that ramps down the frequency and voltage of a device to meet the requirements of the electric 

motor’s load. 

http://www.thepeterboroughexaminer.com/2016/07/27/green-is-good-at-peterborough-square
http://www.thepeterboroughexaminer.com/2016/07/27/green-is-good-at-peterborough-square
http://kawarthanow.com/2016/07/28/peterborough-square-energy-efficiency/
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In other words, if more energy is being allocated to a device that does not require that amount, VFDs will match the 

energy to what is needed by the device, eliminating energy waste by not using more than is necessary.  

The retrofit cost of the VFD project came to $23,500 in total, but this amount was brought down to $15,000 after an 

incentive of $8,500 was granted from the Save On Energy Retrofit Program.  

In about 2.6 years, Peterborough Square will have met the ROI and will be saving $5,700 per year as a result of the 

installation of five VFDs. 

Together, both of these projects will be saving the mall approximately $28,700 per year on energy operating costs! 

If you’re worried that implementing retrofit changes will cause disruption to your workplace during the process, 

Cheryl says that the contractors who installed the energy efficient devices were great to work with and moved 

around tenants and customers to ensure the installation was hassle-free.  

The potential savings from these retrofit programs are huge, but businesses may not know all of their options and 

could miss out on these savings as a result. This is where the Green Business Program aims to help by providing this 

information to business operators.  

The Green Business Program aims to provide a “one-stop-shopping” to business operators. It offers information on 

existing incentive programs for lighting upgrades, equipment retrofits, gas savings, and renewable energy 

installations.  

The Green Business Program will be able to guide you through the process of applying for retrofit programs, and 

introduce you to the appropriate agencies you need to be connected with. Green Business staff will act as an 

Applicant Representative on your retrofit funding application. An audit will be performed with an energy advisor, 

and this information will be used to produce recommendations for how to get the maximum conservation benefit for 

the least expense.  

The vision of the program is to meet each business operator where they are, understand their needs, and help them 

identify and prioritize actions which will move them further along the continuum towards achieving full economic, 

envhttp://kawarthanow.com/author/greenup/http://kawarthanow.com/author/greenup/ironmental, and social 

sustainability.  

To learn more about the Green Business Program and how it can help your business become more energy efficient, 

contact GreenUP at 705-745-3238 ext. 200 or visit the Green Business Peterborough website at 

http://www.greenbusinesspeterborough.ca/.  

 

9. Article on Monarch Butterfly Workshop, written by Marcy Adzich, Manager of 

Landscape and Ecology Programs. Published week of August 1, 2016. 

Link to published article in The Peterborough Examiner: 

http://www.thepeterboroughexaminer.com/2016/08/03/peterborough-greenup-hosting-

workshop-about-monarch-butterflies-on-aug-14 

Link to published article on Kawartha Now: 

http://kawarthanow.com/2016/08/04/monarch-butterfly-workshop/ 

 

i. Marcy’s draft. 

GreenUP is excited to celebrate this special time of year when the monarchs fly through our gardens, sampling the 

abundant nectar from flowers and also searching now for a once common plant ,milkweed.  Milkweed is the host 

plant for monarch butterflies to lay their eggs on the underside of the leaves. When the larvae ( monarch caterpillar) 

emerges, it feeds exclusively on this host plant until its magical metamorphosis occurs.  

http://www.greenbusinesspeterborough.ca/
http://www.thepeterboroughexaminer.com/2016/08/03/peterborough-greenup-hosting-workshop-about-monarch-butterflies-on-aug-14
http://www.thepeterboroughexaminer.com/2016/08/03/peterborough-greenup-hosting-workshop-about-monarch-butterflies-on-aug-14
http://kawarthanow.com/2016/08/04/monarch-butterfly-workshop/
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Until just recently, milkweed was considered a nuisance plant, especially to farmers, where abundant seed heads 

germinate and grow into large plants that take over production fields. But thanks to researchers and community 

citizen scientists throughout North America, people began to notice the dramatic loss in monarch butterfly 

populations and now encourage milkweed to be planted or left where it grows, to mitigate the decline of these 

majestic butterflies. Swamp Butterfly and Common Milkweed are the varieties which grow in the Peterborough 

region and what female monarchs are searching for to lay their eggs. GreenUP Ecology Park plant nursery sells 

Swamp Milkweed this time of year, suitable for sunny sites with moist soil conditions. A variety of native nectar –

rich  Ontario plants which adult butterflies love are also available to purchase. 

Monarch butterflies begin their life as an egg laid on the underside of a milkweed leaf. Three to five days later, the 

eggs hatch and larvae emerges. It’s in this caterpillar stage that monarchs do most of their growing. They begin life 

by eating the eggshell they emerged from and then move on to feeding on the milkweed plant on which the eggs 

were laid. The monarch larvae , called instars, then grow up to 2000 times their original size, molting and shedding 

skin as they grow. 

During their final growth stage as an instar, a pupae is developed and quickly hardens and transforms into a 

chrysalis. The chrysalis hangs from a silk pad spun by the caterpillar just before. The chrysalis stage lasts between 

nine and fourteen days.  

After the appropriate amount of time has passed, the monarch butterfly slowly wiggles free from the chrysalis and 

pump fluid from their bodies into to their wings. The butterfly clings to its former home, allowing their wings to dry 

and stretch out before finally taking flight in search of nectar-rich flowers.  

Butterflies that emerge this time of year are the final generation for the year and will be faced with the daunting task 

of migrating south to ancient overwintering grounds in central Mexico. Here, they will cluster together, suspended in 

the Oyumel fir trees, waiting out the long winter in the north. Sadly, many won’t safely make it there and back.  

The harsh reality is that monarch’s are vanishing, and fast. According to Monarch Watch, since March 2013, the 

North American population of Monarch butterflies has declined by 59%, the lowest recorded population status since 

1975.  

Why is there such a sharp decline in monarchs? 

 Unstable weather patterns which brings harsh storms and erratic temperatures is one contributing factor.  Another 

important factor is the availability and distribution of milkweed throughout the Monarch’s habitat range. Monarch’s 

lives depend on milkweed for both food and breeding. In recent years, there’s been less and less of it. This is 

especially true in the United States where milkweed is eradicated with herbicides in agricultural areas. 

To flourish, monarchs need a “milkweed corridor” which extends from their northern range in Ontario, all the way 

along their migration route through Texas and into Mexico. You can do your part to help the monarchs by planting 

milkweed in your backyard and leaving milkweed to grow naturally in our parks and roadways.  

You can learn more about monarch butterflies by joining GreenUP later this month for our fascinating Monarch 

Butterfly field workshop on August 14th, from 10 – 1:30 at a rural property in Lakefield, in collaboration with the 

Kawartha Land Trust. 

In this workshop, participants will learn about the life cycle and habitat of the Monarch butterfly, collect larvae, and 

help Green Up gather data for two citizen science projects. Participants will also have the option to learn how to 

create a monarch-rearing tent and witness the amazing metamorphosis from caterpillar to butterfly. 

Workshop Registration is $20 per adult and $5 per child. Please register online at www.greenup.on.ca , under 

GreenUP Ecology Park. 

ii. My edit of Marcy’s article.  

GreenUP hosts monarch butterfly workshop 

Column by Marcy Adzich, Manager, Landscape & Ecology Programmes 
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GreenUP is excited to celebrate this special time of year when monarch butterflies visit our gardens to sample the 

abundant nectar from flowers and search for a once common plant: milkweed.  

On August 14th from 10:00am to 1:30pm GreenUP, in collaboration with Kawartha Land Trust, will be running a 

Monarch Butterfly field workshop at a rural property in Lakefield.  

In this workshop, participants will learn about the life-cycle and habitat of the monarch butterfly, collect larvae, and 

help GreenUP gather data for two citizen science projects.  

Participants will also have the option to learn how to create a monarch-rearing tent and, in doing so, will be able to 

follow the monarch’s amazing metamorphosis from caterpillar to butterfly. 

Sadly, monarch butterflies are vanishing at an alarming rate. According to Monarch Watch, since March 2013, the 

North American population of monarch butterflies has declined by 59%, the lowest recorded population status since 

1975. 

How can we explain such a sharp decline in monarchs? 

Unstable weather patterns, which bring harsh storms and erratic temperatures, is one contributing factor to this 

decline.  Another important factor is the availability and distribution of milkweed throughout the monarch’s habitat 

range. Monarchs depend on milkweed for both food and breeding. 

Milkweed is the host plant for monarch butterflies. When the larvae (monarch caterpillar) emerges, it feeds 

exclusively on this plant until its magical metamorphosis occurs.  

In recent years, we’ve witnessed a decline in milkweed. This is especially true in North America where the plant is 

eradicated with herbicides in agricultural areas. 

Not long ago, milkweed was considered a nuisance plant, especially to farmers. The abundant seed heads germinate 

and grow into large plants that take over production fields.  

But, thanks to researchers and community citizen scientists throughout North America, people began to notice the 

dramatic loss in monarch butterfly populations and now encourage milkweed to be planted or left where it grows. 

Swamp Butterfly and Common Milkweed are the varieties that grow in the Peterborough region.  Female monarchs 

search for these varieties to lay their eggs.  

GreenUP Ecology Park plant nursery sells Swamp Milkweed this time of year, suitable for sunny sites with moist 

soil conditions. A variety of native nectar–rich Ontario plants, which adult butterflies love, are also available to 

purchase. 

Monarch butterflies begin their life as an egg laid on the underside of a milkweed leaf. Three to five days later, the 

eggs hatch and larvae emerges. It’s in this caterpillar stage that monarchs do most of their growing.  

They begin life by eating the eggshell they emerged from and then feed on the milkweed plant. The monarch larvae, 

called instars, grow up to 2000 times their original size, molting and shedding skin as they grow. 

During their final growth stage as an instar, a pupae is developed and quickly hardens and transforms into a 

chrysalis. The chrysalis hangs from a silk pad spun by the caterpillar in the preceding stage of growth. The chrysalis 

stage lasts between nine and fourteen days.  

After the appropriate amount of time has passed, the monarch butterfly slowly wiggles free from the chrysalis and 

pumps fluid from its body into its wings. The butterfly clings to its former home, allowing its wings to dry and 

stretch out before finally taking flight in search of nectar-rich flowers.  

Butterflies that emerge this time of year are the final generation and will be faced with the daunting task of 

migrating south to ancient overwintering grounds in central Mexico. Here, they will cluster together, suspended in 

the Oyumel fir trees, waiting out the long winter in the north. Unfortunately, many won’t safely make it there and 

back.  
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To flourish, monarchs need a “milkweed corridor” which extends from their northern range in Ontario, all the way 

along their migration route through Texas and into Mexico. You can do your part to help the monarchs by planting 

milkweed in your backyard and leaving milkweed to grow naturally in our parks and roadways.  

Join us on August 14 to discover this fascinating life-cycle of monarch butterflies. Workshop Registration is $20 per 

adult and $5 per child. Register online at www.greenup.on.ca , under GreenUP Ecology Park. Please contact Marcy 

at marcy.adzich@greenup.on.ca or by phone at 745-3238 ext 212 for more information. 

Photo by Samantha Stephens 

 

10. Article on Recycle Rangers school program and litterless lunches, written by me. 

Published week of August 8, 2016. 

Link to published article on The Peterborough Examiner: 

http://www.thepeterboroughexaminer.com/2016/08/11/dig-in-to-a-litterless-lunch 

Link to published article on Kawartha Now: 

http://kawarthanow.com/2016/08/11/litterless-lunches/ 

 

i. My draft. 

Reducing food waste with litterless lunches  

Column by Amy Bowen, Communications Intern at GreenUP 

In the coming weeks, families will be settling into the familiar back to school routine. Returning to school is most 

often a time when new goals are set, and when new school supplies are bought.  

This year, GreenUP is encouraging students and families to consider how they can incorporate litterless lunches into 

their school or work week. 

GreenUP offers educational programs for students and sells a variety of products in the GreenUP store that can help 

you reduce your food packaging waste.  

The Recycle Rangers: Planet Protectors Program, first developed by GreenUP in 2012, aims to help schools reduce 

waste by improving recycling and increasing composting. It services four municipalities in the region: County of 

Peterborough, City of Peterborough, City of Kawartha Lakes, and Northumberland County. 

The program challenges students and the school community to become active agents of change. Schools can book a 

visit from the Recycle Rangers program, where a leader will visit the class and run a dynamic, multimedia puppet 

presentation that is designed and curriculum-linked for Grade 3, 4, and 5 students. 

Last year the program visited 38 schools in 4 municipalities and reached 3,400 students. In speaking to teaching and 

custodial staff, program leaders found that schoolyard composting and blue bin sorting are areas that need 

improvement.  

Blue bin contamination – when students don’t finish food and put a half-full container into the blue bin, thus making 

it unable to be recycled – was indicated as one of the main problems at the schools visited. 

Based on these findings, the program is starting a new two-year module on Food Waste in the fall. The goal for 

Recycle Rangers over the next two years is to reduce the amount of classroom food waste by encouraging 

responsible consumption and litterless lunches.  

Responsible consumption means becoming more aware of the food waste we produce. For example, instead of 

leaving a yogurt cup half full, the program encourages students to finish it or to consider if they intend to finish the 

yogurt before they open it. 

http://www.greenup.on.ca/
mailto:marcy.adzich@greenup.on.ca
http://www.thepeterboroughexaminer.com/2016/08/11/dig-in-to-a-litterless-lunch
http://kawarthanow.com/2016/08/11/litterless-lunches/
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Becoming responsible consumers will help reduce blue bin contamination and decrease the amount of wasted food 

and food packaging we produce. 

Danica Jarvis, Environmental Education Coordinator at GreenUP, explains that "recent audits in the County of 

Peterborough found that 15% of our garbage was wasted food by weight." This would include food that has expired, 

such as moldy bread and vegetables and fruit that were not consumed in time before going bad. 

Sustain Ontario reports that in Canada almost 50% of total food production is wasted at the household level. This 

has drastic financial implications, and the Recycle Rangers program will also be discussing the economic impact 

that wasted food has on families.     

Knowledgeable staff at the GreenUP store can help you prepare for a litterless lunch, which will allow you to save 

money and prevent unnecessary waste. 

Ausma Clappison, Coordinator of the GreenUP Store and Resource Centre, says that “packing food for a picnic, car 

trip, or back to school can potentially produce a lot of waste.  At the GreenUP store there are a variety of packaging 

choices that are available to help make small changes to how we think about meal packaging and waste 

reduction.  Reusable is the key – nothing goes into a landfill.”  

The store offers a wide variety of beverage containers, including the popular water bottle brands Swell and Klean 

Kanteen, as well as thermoses for hot drinks. Reusable juice boxes are a great substitute for pre-packaged ones. 

Imagine one juice box per day for the whole school year going into the trash – you can save a lot of waste by 

switching to a reusable alternative! 

Lunch bags of various designs are available, and can be filled with reusable food containers, cutlery, and snack bags 

that can be washed out and reused. The store carries reusable lids for mason jars, making it easier to use the jar for a 

beverage, spice shaker, or food storage.  

A great substitute for saran wrap is reusable beeswax paper, sold at the store. The paper, produced by Abeego, can 

last up to a year with proper care. And, it can be composted instead of thrown into the garbage when it becomes too 

worn for further use. The whole life-cycle of a product is important, and by choosing products that will biodegrade 

naturally we can lessen the amount of waste that ends up in a landfill. 

If you’re ending off your summer with a camping trip, a weekend up at the cottage, or a picnic in the park, these are 

great opportunities to try reusable products and plan out litterless meals. When school starts, you’ll be well on your 

way to preparing healthy, affordable, and environmentally-friendly litterless lunches!  

For more information about the Recycle Rangers program, including how to book a school visit and links to 

curriculum that will help with your classroom planning, visit www.greenup.on.ca or www.recyclerangers.ca. You 

can also contact Danica Jarvis at 705-745-3238 ext 216 or by email at danica.jarvis@greenup.on.ca.  

To learn more about the products the store offers, you can visit the GreenUP Store at 378 Aylmer St. North in 

Peterborough, or contact Ausma Clappison during the week by phone at 705-745-3238 ext 222.  

ii. Brianna Salmon’s (Executive Director) edit of my draft. 

Reducing food waste with litterless lunches  

Column by Amy Bowen, Communications Intern at GreenUP 

In the coming weeks, families will be settling into the familiar back to school routine. Returning to school is most 

often a time when new goals are set, and when new school supplies are purchased.  

This year, GreenUP is encouraging students and families to consider how they can incorporate litterless lunches into 

their school or work routine. 

To support waste reduction, GreenUP offers educational programs for students, and sells a variety of products in the 

GreenUP store that can help you reduce your food packaging waste.  

During the upcoming school year GreenUP will be delivering the Recycle Rangers: Planet Protectors Program on 

behalf of the County of Peterborough, City of Peterborough, City of Kawartha Lakes, and Northumberland County. 

http://www.greenup.on.ca/
http://www.recyclerangers.ca/
mailto:danica.jarvis@greenup.on.ca
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The Recycle Rangers: Planet Protectors Program aims to help schools reduce waste by improving recycling habits 

and increasing composting. 

The program challenges students and the school community to become active agents of change. Schools can book a 

visit from the Recycle Rangers program, where a leader will visit the class and run a dynamic, multimedia puppet 

presentation that is designed and curriculum-linked for Grade 3, 4, and 5 students. 

Last year the program visited 38 schools in 4 municipalities and reached 3,400 students. In speaking to teaching and 

custodial staff, program leaders found that schoolyard composting and blue bin sorting are areas that need the most 

improvement.  

Blue bin contamination – when students don’t finish food and put a half-full container into the blue bin, thus making 

it unable to be recycled – was identified as one of the main problems at the schools visited. 

Based on these findings, the program is starting a new two-year module on Food Waste in the fall. The goal for 

Recycle Rangers over the next two years is to reduce the amount of classroom food waste by encouraging 

responsible consumption and litterless lunches.  

Responsible consumption means becoming more aware of the food waste we produce. For example, instead of 

leaving a yogurt cup half full, the program encourages students to finish it or to consider if they intend to finish the 

yogurt before they open it. 

Becoming responsible consumers will help reduce blue bin contamination and decrease the amount of wasted food 

and food packaging we produce. 

Danica Jarvis, Environmental Education Coordinator at GreenUP, explains that "recent audits in the County of 

Peterborough found that 15% of our garbage was wasted food by weight." This would include food that has expired, 

such as moldy bread and vegetables and fruit that were not consumed in time before going bad.  

Sustain Ontario reports that in Canada almost 50% of total food production is wasted at the household level. This 

has drastic financial implications, and the Recycle Rangers program will also be discussing the economic impact 

that wasted food has on families.     

Knowledgeable staff at the GreenUP store can help you prepare for a litterless lunch, which will allow you to save 

money and prevent unnecessary waste.  

Ausma Clappison, Coordinator of the GreenUP Store and Resource Centre, says that “packing food for a picnic, car 

trip, or back to school can potentially produce a lot of waste.  At the GreenUP store there are a variety of storage 

choices that are available to help make small changes to how we think about meal packaging and waste 

reduction.  Reusable is the key – nothing goes into a landfill.”  

The store offers a wide variety of beverage containers as well as thermoses for hot drinks. Reusable juice boxes are a 

great substitute for pre-packaged ones. Imagine one juice box per day for the whole school year going into the trash 

– you can save a lot of waste by switching to a reusable alternative!  

Lunch bags of various designs are available, and can be filled with reusable food containers, cutlery, and snack bags 

that can be washed out and reused. The store carries reusable lids for mason jars, making it easier to use the jar for a 

beverage, spice shaker, or food storage.  

A great substitute for saran wrap is reusable beeswax paper, sold at the store. The paper, produced by Abeego, can 

last up to a year with proper care. And, it can be composted instead of thrown into the garbage when it becomes too 

worn for further use. The whole life-cycle of a product is important, and by choosing products that will biodegrade 

naturally we can lessen the amount of waste that ends up in a landfill.  

If you’re ending off your summer with a camping trip, a weekend up at the cottage, or a picnic in the park, these are 

great opportunities to try reusable products and plan out litterless meals. When school starts, you’ll be well on your 

way to preparing healthy, affordable, and environmentally-friendly litterless lunches!  
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For more information about the Recycle Rangers program, including how to book a school visit and links to 

curriculum that will help with your classroom planning, visit www.greenup.on.ca or www.recyclerangers.ca. You 

can also contact Danica Jarvis at 705-745-3238 ext 216 or by email at danica.jarvis@greenup.on.ca.  

To learn more about the products the store offers, you can visit the GreenUP Store at 378 Aylmer St. North in 

Peterborough, or contact Ausma Clappison during the week by phone at 705-745-3238 ext 222.  

 

11. Article on Rain Ready program, written by Dylan Radcliffe, Water Programs 

Coordinator. Published week of August 15, 2016. 

Link to published article on The Peterborough Examiner: 

http://www.thepeterboroughexaminer.com/2016/08/17/how-rain-ready-are-you 

Link to published article on Kawartha Now: 

http://kawarthanow.com/2016/08/18/getting-rain-ready-in-peterborough/ 

 

i. Dylan’s draft. 

With a summer like this one, flooding is hardly top of mind for many residents of Peterborough. For some though, 

the floods of past years are fresh in their memories. Over the past several years, Ontario has seen increased 

incidences of large storm events causing rivers to spill over their banks. Since the large flood in 2004, Peterborough 

has seen a number of storm and snow melt events that have put people’s properties and livelihoods at risk. With the 

threat of climate change brining more rainfall and higher intensity storm events in the years to come, now is a great 

time to be discussing the role we all play in managing our rainfall. 

In the Avenues neighborhood of Peterborough, flooding is as top of mind as ever. Over the next several months, 

GreenUP in partnership with community members of the avenues will be embarking on a quest to reenvision how 

rainfall is managed in their neighborhood. In a low lying flat neighborhood such as the avenues, to understand the 

how a flood could be devastating all you need to do is have a walk along the street. If you can imagine how water 

would flow from one street to the next, you begin to realise how every slope, every bump and every structure can 

play a role in how and where the damage hits.  

To mitigate flooding when the next big storm hits, GreenUP, the City of Peterborough and local residents will be 

holding a series of forum events for people to share their opinions, ideas, and knowledge about flooding in their 

neighborhood. Local knowledge is critical when it comes to understanding how flooding impacts the neighborhood 

and how water flows across the landscape. By understanding what people witnessed during the last big storm, we 

can begin to paint a picture of how to combat runoff most effectively. 

In addition to the solicitation of public comments, GreenUP will be partnering with community members to install 

and maintain 8 rain gardens within the neighborhood. Rain gardens are a partnering of new and old ideas to manage 

rain where it falls. Instead of directing rainfall directly into storm sewers, the rain can be directed into a depression 

in the ground that is filled with material to dissipate the water and allow it to soak into the ground. They can be 

populated with species of flowers and plants that are able to withstand the trials of drought, and heavy rain, and 

importantly, they look fantastic! With municipalities exploring new ways to deal with storm water runoff, rain 

gardens may become a much more common sight in our neighborhoods. 

If you would like to have your say or participate in this program, please attend our public forum happening 6:00 on 

September 29th at Prince of Wales Public School. We are also accepting public comment on our interactive map 

located at: http://bit.ly/rainmaps Dylan Radcliffe the Water Programs Coordinator at Peterborough GreenUP would 

also be happy to chat about water, rain, flooding or other issues of the aquatic nature, simply contact: 

Dylan.radcliffe@greenup.on.ca or phone 705-745-3238 ext. 217 

ii. My edit of Dylan’s article. 

http://www.greenup.on.ca/
http://www.recyclerangers.ca/
mailto:danica.jarvis@greenup.on.ca
http://www.thepeterboroughexaminer.com/2016/08/17/how-rain-ready-are-you
http://kawarthanow.com/2016/08/18/getting-rain-ready-in-peterborough/
http://bit.ly/rainmaps
mailto:Dylan.radcliffe@greenup.on.ca
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With a hot summer like this one, flooding may not be in the forefront of our minds. But for many residents of 

Peterborough and the Kawarthas the floods of past years, and the damage that they caused, are never far from our 

memories. 

Over the past several years, Ontario has seen increased incidences of large storm events causing rivers to spill over 

their banks. Since the large flood in 2004, Peterborough has experienced a number of storm and snow melt events 

that have put people’s properties and livelihoods at risk.  

To mitigate flooding when the next big storm hits, GreenUP, the City of Peterborough, and local residents will be 

holding a series of public forums for people to share their opinions, ideas, and knowledge about flooding in their 

neighbourhoods.  

The first forum will be held at Prince of Wales Public School on September 29 at 6:00pm. We encourage you to 

come and share your thoughts on how to mitigate flooding in our community! 

Local knowledge is critical when it comes to understanding how flooding impacts the neighbourhood and how water 

flows across the landscape. By understanding what people experienced during the last big storm, we can understand 

how to divert runoff most effectively. 

In the Avenues, a low lying flat neighbourhood in Peterborough, flooding is a risk. Over the next several months, 

GreenUP, in partnership with community members of the Avenues, will be embarking on a quest to re-envision how 

rainfall is managed in the Avenues. 

Flood mitigation plans must take into consideration the specific geography of each neighbourhood, along with the 

voices of residents, to ensure that plans are region-specific. A flood mitigation plan for the Avenues may not be the 

same as, for example, a plan for the south end of Peterborough.  

Allowing people to participate in flood mitigation plans will help tailor strategies to the needs of residents in their 

respective neighbourhoods.  

In addition to the solicitation of public comments, GreenUP will be partnering with community members to install 

and maintain eight rain gardens within the Avenues.  

Rain gardens are a partnering of new and old ideas to manage rain where it falls. Instead of channeling rainfall 

directly into storm sewers, the rain can be diverted into a depression in the ground that is filled with material to 

dissipate the water and allow it to soak into the ground.  

Rain gardens can be populated with species of flowers and plants that are able to withstand both the trials of drought 

and heavy rain. And, they look fantastic! With municipalities exploring new ways to deal with storm water runoff, 

rain gardens may become a much more common sight in our neighbourhoods. 

With the threat of climate change bringing more rainfall and higher intensity storm events, now is a crucial time to 

be discussing the role we all play in managing our rainfall. 

For more information about the public forums, or to chat about water, rain, or flooding related issues, please contact 

Dylan Radcliffe, Water Programs Coordinator, by email at dylan.radcliffe@greenup.on.ca or by phone at 705-745-

3238 ext. 217. We are also accepting public comment on our interactive map, which can be accessed by the 

following link: http://bit.ly/rainmaps.  

 

 

 

 

 

mailto:dylan.radcliffe@greenup.on.ca
http://bit.ly/rainmaps
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